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This is the Second of a series of Dallas scenes, sketched by Guy F. Cahoon. 
This month shows the Nakoma Bridge and Nakoma Lake on Turtle Creek 
MONTERREY IS Boulevard and Armstrong Avenue, Highland Park 
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Epidemic Hits Town 


Men are remodeling their houses to suit 
themselves, for lowest 
prices in years 








Help Themselves to 
Central Heating 




















Have you been struck by the remodeling 
epidemic that has hit town this spring? 











When you hear a hammer going, it’s 
usually a sign that another man is get- Don’t let ordinary, out-of- 
ting his house to suit him i aeang getting date heating equipment go 
that extra bathroom he s been wanting into your new house 
for 7 years... a glassed-in sleeping porch 
new floors and new heating. It’s 
somebody putting his money into circu- 
lation at the HIGHEST buying power it 
has had in years. 












A full-sized gas heating system is one im- 
provement the wise remodelers install. 
Why not have a central heating plant and 
keep the house warm all over? 
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Works Without Basement 


There’s a gas furnace about the size of a 
wardrobe trunk that needs no basement. 


It fits into a back hall or pantry, and ; : 
keeps the whole house as warm as a May A Good Gas Furnace is NOT 


morning. expensive to operate in 


@ Call on a first-class heating contrac- Texas. You have the double 
tor, or on our own House Heating economy of natural gas and 
Department, for information about a mild climate 

economical central heating to fit 
your own needs. 
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ABSTRACTORS 
AUSTIN, TEXAS 


Gracy-Travis County Abstract Co. (David 
C. Gra Pres.), 204 Norwood Bldg., 





ACCOUNTANTS 


H. A. Co., Dallas Bk. & Tr. 
Currin, O. & Co., Dal. Bk. & Tr. Bldg., 
7-6192 
Gragg, J. F. Audit Co., 301-5 Praetorian 
775 





Huffhines, i E. & Co., S. W. Life Bldg., 
2-8394 


Jaynes, Campbell & Lee, Thomas Bldg., 
-3505 


Lybrand, Ross Bros., & Montgomery, 1603 
Ist Nat’l Bk. Bldg., 2-8766 

McBrien Audit Co., 2617%4 Florence, 
87-3502 

Peat, Marwick, Mitchell & Co., 605 
Santa Fe Bldg., 2-2969 

Schoolar, Bird & McCulloch, Santa Fe 
Bldg., 2-2615 

Smith, Wm. H., Athletic Bldg., 2-4770 
Audits, Systems and Tax Service 


Wynne Audit Co., 302 S. Ervay, 7-3980 





AMERICAN INSTITUTE 


ACCOUNTANTS 
McAlpine, D. P., Rankin & McAlpine, 
Merc. Bldg., 2-1944 
Peter & Moss, 1603 Ist Nat’l Bk. Bldg., 
2-8766 
Young, Arthur & Co., Magnolia Bldg., 
2-1568 


CERTIFIED PuBLIC 
ACCOUNTANTS 
Brunken, W. D., S. W. Life Bldg., 


2-4221 

Burnett, E. R., 712 Tower Pet. Bldg., 
7-1514 

Ernst & Ernst, Ist Nat’l Bk. Bldg., 
7-2263 

Hutchinson, Smith, Prince & Harris, 
Santa Fe Bldg., 2-6281 

Morgan, C. G. Jr., Ist Nat'l Bk. Bldg., 
2-1603 

Nelson & Nelson, Ist Nat’l Bk. Bldg., 
2-2074 

Rankin, W. W. (C.P.A. Mo.), Merc. 
Bldg., 2-1944 


Income Tax AccouNTANTS 
Lynch, J. T., Burt Bldg., 2-4966 


ARCHITECTS 
AUSTIN, TEXAS 
Geisecke & Harris 


DALLAS 
Baker, Arch C., 608 Const. Bldg., 2-2085 
a M., 301 Melba Bldg., 
-9/ 5 
Brown, Arthur A., Merc. Bldg., 7-2072 
mas, curence C., Construction Bldg., 
- > 
7 & Linskie, 2012 N. Harwood, 
7-1020 
Cole, W. I., Cent. Bk. Bldg., 7-6283 
Dunne, W. Scott, Melba Bldg., 7-2395 
er & Cheek, 1901%4 N. Harwood, 
7-3094 
Ford, O’Neil and Joe Linz, Associate, Ins. 
Bldg., 2-1984 
Galbraith & Gaylor, Slaughter Bldg., 
2-3362 
sans, & (Witchell, Ist Nat’l Bank Bldg., 


Robertson & Crisp, 1611 Tower Petroleum 
Bldg., 2-8501 
Thomas, Arthur E., Const. Bldg., 2-5949 


Thomson, H. B., 15 
_—. ; 16 Tower Pet. Bldg., 


THE DALLAS MAGAZINE, 


Whitson & Roberts, 1711 Santa Fe Bldg,. 
7-4647 
HOUSTON, TEXAS 


Geisecke & Harris 


ATTORNEYS 
AUSTIN, TEXAS 

White, Taylor & Gardner, Norwood Bldg., 

Tel. 5325 
DALLAS 

Atkinson, Geo. S., Allen Bldg., 7-5814 

Bailey, Nichels & Bailey, Kirby Bldg., 
-4887 

Bartlett, Thornton & Montgomery, Santa 
Fe Bldg., 2-6888 

Baskett & De Lee, N. Tex. Bldg., 2-3967 

Baxter, Bailey B., Marvin Bldg., 2-5864; 
7-8506 

Branan, Walter B., 1313 Ist Nat'l Bk. 
Bldg., 7-3038 

Brunken, W. D., S. W. Life Bldg., 
2-4221 

Butera, John, Fidelity Union Bldg., 
2-6622. Corporation Practice 

Cocke, Chas. M., 908 Rep. Bk. Bidg., 
7-2093 

Craig, C. F., 1911 Santa Fe Bldg., 
2-4305 

Cramer, Wm. M., Mag. Bldg., 2-5106 

Crane & Crane, Santa Fe Bldg., 2-1093 

Crawford, Judge W. L., 1102 Santa Fe 
Bldg., 2-1522 

Davis, John, Santa Fe Bldg., 2-4305 

Deterly, Earl M., Allen Bldg., 2-6514 

Dudley, Fred J., Merc. Bldg., 7-1331 

Eckford & McMahon, Merc. Bldg., 
7-2522 

English, C. C., 1201 Tel. Bldg., 7-1266 

Fitzgerald, Miss Grace N., Allen Bldg., 
7-2003. Specializing in Bankruptcy. 

Fly, Walter R., Santa Fe Bldg., 2-4305 

Ford, Harvey C., Santa Fe Bldg., 2-1003 

Fruhman, Herbert I., Allen Bldg., 2-5527 

Garcia, Felix H., 221 Slaughter Bldg., 
2-3351 

Golden & Craoley, Prae. Bldg., 2-2526 

Goode, Solon, 2-4689 

Hassell, J. W., Magnolia Bldg., 7-8768 

Henderson, W. T., Ist Nat’! Bk. Bldg., 
2-3001 

Hughes, Sarah T., Merc. Bldg., 2-4287 

Jacks, Nathaniel, Santa Fe Bldg., 2-4305 

Johnston, Dan P., Linz Bldg., 7-1197 

King, Winter R., Merc. Bldg., 2-6913 

Kveton, Pat H., 319 N. Tex. Bldg., 
2-3811 

Lancaster, John L., Jr., Ist Nat’l Bank 
Bldg., 2-4206 

Lawther, Cox & Cramer, Magnolia Bldg., 
2-5106 

Leachman & Gardere, Rep. Bk. Bidg., 
2-4363 

Matthaei, Hill & Mahon, Suite 814 Rep. 
Bk. Bldg., 7-1400 

McBride, O’Donnell & Hamilton, S$. W. 
Life Bldg., 2-7195 

McCormick, Bromberg, Leftwich & Car- 
rington, Magnolia Bldg., 7-2108 

Meador & Meador, Tower Pet. Bldg., 
2-1718 

Michaelson, J. E., Rep. Bk. Bldg., 2-5877 

Perkinson, G. L., Rep. Bk. Bldg., 7-3017 

Poindexter, Jno. B., Jr., 604 Dal. Bk. & 
Tr. Bldg., 2-2060 

Puckitt, A. U., 826 Kirby Bldg., 2-7301 

R er & R er, Linz Bldg., 
7-1945 

Reid & Erhard, Praetorian Bldg., 2-5945 

Renfro, Ledbetter & McCombs, Mercan- 
tile Bldg., 2-5697 

Rice, Hyman & Suggs, Rep. Bk. RBldg., 
2-6825 

Roark, Noah, 635 Wilson Bldg., 2-1312 

Robertson, Felix D., 901-2 Ins. Bldg., 
7-2820 

Robertson, Robertson & Payne, Ist Nat’! 
Bk. Bidg., 2-4206 

Sadler, Judge S. P., Rep. Bk. Bldg., 
7-1525 











Sanders, Harold B., Dal. Bk. & Tr. Bidg., 
31 
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Atrorneys (Continued) 
Savage, W. T., Praetorian Bldg., 2-5810 
Sherrill, Knox W., Dal. Bk. & Tr. Bldg., 

2-9131 
Smith, B. Ray, Rep. Bk. Bldg., 2-8232 
General Civil Practice in all Courts 
Siorey, R. G., Dal. Bk. & Tr. Bldg., 

-9131 
Street, O. M., Merc. Bldg., 7-1331 
Taylor & Irwin, 411 S. W. Life Bldg., 

7-1366 
Van Slyck, K., 310 N. Tex. Bldg., 2-2098 
Vickery, C. W., 418=N. Tex. Bldg., 
2-1358 
Viglini, Helen M., 321 Slaughter Bldg., 
7-1928 
Ward, W. L., Magnolia Bldg., 2-2319 
Wilson, Judge Louis, 408-9 Marvin Bldg., 
2-5709 


7- 


Worsham, Rollins, Buford, Ryburn & 
Hincks, 7th Floor Interurban Bldg., 
2-8656 


IncomME Tax ATTORNEYS 
Eustis Myers of Brewster, Ivins & Phil- 
lips, Rep. Bk. Bldg., 7-4442 


MounlicipPaL AN'D CoRPORATE 


Bonp Law 
McCall, John D., Kirby Bldg., 2-9081 


BANKERS 


AUSTIN, TEXAS 
Austin National Bank, 507 Congress Ave. 


BiuE PRINTS 


AUSTIN, TEXAS 
Austin Blue Print Co., 115 West 6th St., 
Tel. 2-4424 


CHEMISTS 


Dallas Laboratories, 2411 S. Harwood, 
4-1400 

Moore, Landon C., Inc., 1713%4 Young, 
7-1835 


COLLECTIONS 


Lucas, Parker V. and Associates, 1112 
Rep. Bk. Bldg., 2-7766 


ENGINEERS 


Carrier Engineering Corp. of Texas, 2022 
Bryan. Air Conditioning, Refrigeration 
and Drying. 2-7741 

Fairchild Aerial Surveys, Inc., 2102 N. 
Harwood, 2-2688. Aerial Photography 

Floyd & Lochridge, Tower Pet. Bldg., 
7-4402. Consulting and Hydraulic 
Engineers 

George, James Z., 812 Santa Fe Bldg., 
2-6592. Industrial Engineer 

Gildehaas, R. F., Jr., Kirby Bldg., 2-4704 
Consulting Engineer 

Greenwood, J. P., Allen Bidg., 7-5733 
Mill Architect and Engineer 

Haag Engineering Co., Wilson Bldg., 
Valuation and Consulting Engineers 
7-1034 

Hunt, Robert W. Co., 521 Const. Bldg., 
2-4034. Inspection, Tests and Consulta- 


tion 

Jameson, R. O., S. W. Life Bldg., 2-2655 
Consulting Structural Engineer 

Knox, Jean H., 412 Const. Bldg., 2-3923 
Consulting Engineer (Concrete) 

Koch & Fowler, 801 Cent. Bk. Bldg., 
7-3748. City Planning and Municipal 
Engineering 

Perfection Mach. Tool & Die Co., Inc., 
3027 Elm, 7-3006. Mechanical Engi- 
meers 

Thompson, R. A., Chamber of Commerce, 
2-5425. Highway Engineer 



















































































ENGINEERS (Continued) 
Whitney, M. L. & Co., 514 Allen Bldg., 
2-6587. Engineers and Contractors 


INSURANCE 


Andrews-McDowell Co., Rep. Bk. Bldg., 
2-4141 

Atlantic Life Insurance Co. (W. B. Sims), 
1617 1st National Bank Bldg., 2-3569 

Belcher-Garrison Co., Burt Bldg., 2-3344 

Bolanz & Bolanz, 216 S. Akard, 2-8166 
Automobile, Fire, Bonds & Casualty 
Lines 

Burton, C. R. & Co., 609 Cent. Bank 
Bldg., 7-2432 

Combs, Jno. B. Ins. Agency, 306 Cent. 
Bk. Bldg., 2-3342 

Cooper, Emmett C., Rep. Bk. Bldg., 
2-4555 

Craddock & Smith, Magnolia Bldg., 
2-4346 

Cunningham, A. P. & Co., Marvin Bldg., 
2-2662. Insurance and Bonds 

Dallas Underwriters Agency, Rep. Bank 
Bldg., 2-3333; 2-7316. H. D. Lemmon, 
Manager 

Diffey-Collins Agency, 508-10 Tower Pet. 
Bldg., 7-2305 

Drake, F. T., Insurance, 2101 Magnolia 
Bldg., 2-7678 

Earnest, J. E. & Co., Southland Life 
Bldg., 2-7207 

Ellis-Smith & Co., Magnolia Bldg., 
2-8428 

Employers Casualty Co., Interurban Bldg., 
2-9331 

Love, Jno. H., 402 Cent. Bk. Bldg., 
2-7018 

McCormick & Turner, 208 Cent. Bank 
Bldg., 2-8671 

Moser, A. C. & Co., 111 Martin St., 
2-2081 

Perry Agency, The, 2115 Pacific Ave., 
7-5185 


Reinhardt, I. & Son, Ist Nat’l Bk. Bldg., 
2-1291. Chas. R. Tucker, Abe I. 
Brilling, Joel 8. Lander 

Republic Insurance Co., 3504 Gillon, 
5-2117 

Schafer, G. Milt, 15th Floor Rep. Bank 
Bldg., 7-8261. “My Patrons Sleep 


Seay & Hall, Ist Nat’l Bk. Bldg., 7-1141 
Insurance and Bonds 

Roy L. Taylor, Rep. Bk. Bldg., (Gen. 
Ins.), 7-8262 


CasuaLty INsURANCE 


Continental Casualty Co., Bomar Bros., 
Gen’l Agts., Burt Bldg., 2-3011 
Fire INsuRANCE 
Aetna Fire Ins. Co. of Hartford, Conn., 
Rep. Bk. Bldg., 2-2086. Clifton J. 
Wykoff, State Agent 
Gulf Insurance Co., Telephone Bldg., 
2-7211 
Lett, J. E. & Co., Cent. Bk. Bldg., 
2-4801. Casualty and Fire Insurance 
Lire INsuRANCE 
Aetna Life Ins. Co., Ist Nat'l Bk. Bldg., 
2-3238 


Amicable Life Ins. Co., Athletic Bldg., 
7-4772 

Business Men’s Assurance Co., Thomas 
Bldg., 2-8210. Accident, Health and 
Life Insurance 

Colorado Life Co., 302 N. Tex. Bldg., 
7-5625; 3-4506. Floyd L. Fowler, 
Manager 

Continental Assurance Co., Bomar Bros., 
Gen’l Agents, Burt Bldg., 2-3011 

Guaranty Income Life Ins. Co., Rep. Bk. 
Bldg., 7-5589 

Gulf States Life Ins. Co., Gulf States 
Life Bldg., 7-1321 


Maruinc Lists 


AUSTIN, TEXAS 
Noel K. Brown & Co., 303-4 Nalle Bldg., 
610 Brazos St., Tel. 3172 
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PRINTING » » » THE MOTHER OF ALL PROGRESS 





me BSUS PPR Bevrren 


YOUR AMBASSADOR 





> at the Conference 


When the subject of your product is brought up, around the confer- 
ence table of your prospect— 


What kind of Printed Ambassadors have you 
placed in their hands 


Many buying decisions are made when it is impossible for you or 
your sales representative to be present. Are you losing sales by 
“cutting down” on printing, or do you take advantage of every 
opportunity to tell your sales story to the prospect. 


Printed advertising is your ambassador and will represent you in 
exact proportion to the amount of time and thought used in prep- 
aration, and the care used in selecting prospects. 


Ask one of these Master Printers to help you—regularly—on your 
advertising printing. 








THIS SERIES OF ADVERTISEMENTS 


i is sponsored by the following named firms 
Master Printers which operate their plants on the of Dallas 
Open Shop Plan: 

Bennett Printing Company Stevenson Printing Company 

Boyd Printing Company Geyer Printing Company Texas Publication House, Inc. 

Clarke & Courts Johnston Printing & Adv. Company Tigert Printing Co., Com’l Printers 

Egan Printing Company Merchants Ptg. Co., Com’! Printers Waller Brothers & Kenyon 

Etheridge Printing Company Padgett Printing Company, Inc. Walraven Brothers, Inc. 

Garvin-Bonner Printing Company Wilkinson Printing Company 
Master Puoto ENGRAVER OF DALLAS MAsTER ELECTROTYPERS OF DALLAS 

A. Zeese Engraving Company Dallas Electrotype Co. Sam Ross McElreath 


Hee ee 
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REAL ESTATE INVESTMENTS IN BUSINESS 


Firms Cooperating in This Campaign 


Abstracts 


Stewart Title Guaranty Co. 
1221 Main Street—2-8491 


Architects 


E. C. Smith & Sons 


513 Construction Building—2-5504 


Brick and Roofing Tile 


Fraser Brick Company 
Central Bank Building—2-1414 


Cement 


Lone Star Cement Co. Texas 
1401 Santa Fe Building—2-1486 


Concrete and Building Materials 


Penniman Concrete & Mat. Co. 
3000 Junius Street—3-2121 


Flowers, Decorating, 
Landscaping 


Lang Floral & Nursery Co. 
1214 Main Street—2-2484 


Home Furnishings 


Hart Furniture Company 
1933 Elm Street—7-3056 


Insurance 


A. C. Prendergast & Company 
Agent—Travelers Insurance Co. 
Republic Bank Building—7-8261 


Loans 


J. W. Lindsley & Company 


1209 Main Street—2-436 


Lumber 


Griffiths & Company 

918 Ss, Lamar Street—7-3153 
Robinson-Brewington Lbr. Co. 
2021 McKinney Avenue—2-9021 
Temple Lumber Company 

2508 S. Harwood—4-5191 


Plumbing Fixtures and Supplies 


Standard Sanitary Mfg. Co. 
1200 Jackson Street-—2-6466 


Real Estate 


J. W. Lindsley & Company 


1209 Main Street—2-43 


Structural Steel 


Mosher Steel & Machinery Co. 


5209 Maple Avenue—5-2161 


Title Insurance 


Stewart Title Guaranty Co. 


1221 Main Street—2-8491 


Utilities 


Dallas Power & Light Company 




















CONSTRUCTION 











In Dallas, real estate holdings represent a good 
sized proportion of the total of all investments. 
For instance, land values in the corporate limits of 
the city represent an investment of approximately 
$216,000,000. Value of improvements for the same 
area are $251,000,000. Of the total wealth within 
this city, therefore, $467,000,000 of it are in real 
property. 

Available statistics do not reveal just what propor- 
tion of this total is in business property alone. It is 
sufficient to say, however, that about 1,000 tax- 
payers (including corporations) pay nearly 60% of 
the total taxes. It may be easily assumed, therefore, 
that over half of the value of Dallas’ real property 
is business property. 

Such being the case, need there be any great alarm 
for the safety of money invested in business prop- 
erty? These investments yield from 6% to 8% in- 
terest. Release of money to be invested in first 
mortgages would, at this time, provide a stimulant 
to the building industry which would reverberate 
throughout the whole of Dallas’ business activities. 
It would be like a strong tonic given to a man who 
had been feeling badly, but who was not really sick. 
The strength of the dose would stir the man—mind, 
body and soul—to action once more. 


To build now, therefore, that which you have need 
for, would be to start the wheels of industry in 
motion. More than that, it would be a sound in- 
vestment made at a time when the purchasing power 
of the dollar is at the highest level since 1913. Is 
there need for further evidence? Build now—or 
lend your money to the man who wants to build 
now. 


COSTS ARE. LOY 
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“Our Purchases 


in Texas Over 
$17 ,67 ,000.00”” 


“A Good Portion of this / - 
Amount Spent in Dallas” = 


wus eunannemepeemmmemahtstn— 


Says 
R. H. Crocker 4 


Dallas Divisional Manager 
The Great Atlantic & Pacific Tea Co. 


“Our purchases in Texas last year amounted to 
over $17,567,000.00 and a good portion of these 
were made in Dallas, preference being given to 
local concerns . . . everything being equal as to 
quality, service and price. The Great Atlantic re 

& Pacific Tea Company has received the accept- i : 
ance of the local consumer and in return has 

















become one of Texas’ best cuctomers.” 4 $0) 
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The buying policy of this Philadelphia firm prices, available stocks and dependable serv- res 

is a fine example for many other branches to ice. We give personal attention to your needs aie 
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Vacation Days Are Here 


Chamber of Commerce Maintains 
Complete Service for Travelers 


S the summer season and vaca- 
tion time draws near, many 
local people will begin to plan 
a motor tour, some to distant 
sections, some to near-by re- 

sorts and many will confine their tours to 
the various sections of Texas. The Road 
Information Department of the Chamber 
of Commerce furnishes maps, informa- 
tion about road conditions, mileage 
figures and other data helpful in planning 
a motor trip. The service is extended to 
both local people and visitors. Special 
information has been collected regarding 
resorts and vacation centers in the south- 
western states for the 1932 season. A 
directory of hotels, tourist camps, lodges 
and guest ranches has been compiled 
covering every type of accommodation 
the visitor may wish. 

The neighboring resort of Mineral 
Wells, in the foothills of the Palo Pintos, 
is very accessible to Dallasites. The 
week-end trips to Houston and Galveston 
are more popular than ever since the new 
highway through Corsicana and Hunts- 
ville has been paved, reducing the 
average driving time to 6% hours. The 
Hill Country around Fredericksburg, 
Kerrville and Junction attracts a very 
large number of vacationists from this 
section each summer. Its hills and 
meandering rivers furnish unexcelled 
Scenic attractions and its cool evenings 
are always considered by those wishing 
to escape the heat. 

Corpus Christi with its unexcelled 
beach and bay is a mecca for visitors 
and for the nature lover there is an 
abundance of semi-tropical plants and 
shrubs and several important bird reser- 
vations in that section. The Big Bend 
Country and the Davis Mountains of 
Southwestern Texas will attract tourists 
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By GENEVA CARR 





Texas Beauty 


The wild flowers of the South- 
west, particularly Texas, New Mex- 
ico and Arizona, attract hundreds 
of visitors each spring and tourists 
and local residents alike want to 
know the best time to view the 
redbud and dogwood of East Texas, 
the oleanders around Galveston, the 
Bluebonnets around Austin and San 
Antonio, the purple sagebrush, the 
Spanish dagger and Indian blankets 
that cover the fields along the Mex- 
ican border. 











in search of an outstanding scenic part 
of the country. Entry is over Federal 
Highway No. 80 to Pecos, then south 
over good gravelled roads to Fort Davis, 
Alpine and Marfa. Guest ranches pro- 
vide the western atmosphere and are 
proving quite popular with visitors who 
want to spend some time in this section, 
but have tired of the regular Dude 
Ranches of the western states. A list of 
these ranches together with rates and ac- 
commodations will be furnished to those 
interested. 

A special service is rendered visitors 
to Old Mexico in securing their tourist 
cards or passports. A card of identifica- 
tion may be procured from the Road 
Information Department, thus enabling 
him to secure a passport at the Mexican 
Consul’s office without additional papers 
of identification. A complete file of Mex- 
ican highway maps, information about 


road conditions, hotels and entry require- 
ments is also furnished the visitor. 
Literature covering other resort sections 
of the country is kept on file, particularly 
the Ozarks, Colorado, Arizona and New 
Mexico, the Pacific Coast section and 
Canada. If the tourist wishes to see the 
Hopi Snake Dance on the Hopi Indian 
Reservation, or attend the pageant of 
“The First American” in Albuquerque, 
the Indian Powwow in Flagstaff, Ari- 
zona, or the Olympic Games in Los 
Angeles, the department will furnish full 
information and booklets. Canada also 
offers many attractions to those visiting 
distant sections—to them the department 
offers highway maps, booklets on Mon- 
treal, Quebec, the Laurentain section, the 
Gaspe Peninsula and instructions for mo- 
toring, camping, fishing and hunting, as 
issued by the Department of Highways 
at Quebec. 


If the tourist wishes to know the best 
way to reach Hoover Dam, to know when 
Yellowstone or Glacier or any of the na- 
tional parks open, what the automobile 
entrance fee is, what kind of accommoda- 
tions he will find within the park, the 
department is ready to serve him. Nota 
few of the questions reaching the infor- 
mation desk are from local residents who 
are not familiar with all the highways 
and scenic drives around the city. Mrs. 
X has some out-of-town visitors, she 
wishes to show them some of the beauti- 
ful residential or industrial sections of 
the city; she will leave from a certain 
point in the north or south part of town— 
and so a tour is planned scheduled to 
cover a certain number of hours, touching 
certain sections and boulevards. If time 
permits, instructions are written and 
mailed to Mrs. X; otherwise they are 
given over the telephone. 
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A Broadcast By General 
Motors to the Nation 








EMEMBER THE ALAMO! For twelve days, twelve nights, Travis, Bonham, 
Bowie, Davy Crockett, and their little group of loyal soldiers held Santa 
Anna’s forces at bay. They went down fighting, one by one, but their valor 
roused a people to action, won for Texas her independence. {| Texas, free 
Texas, the only state that was once a nation! Kings sent their courtiers to 
knock at her gates. And well may all the states be proud that she chose to cast her 
lot with the Union. | For Texas is the giant of America’s children. She could tuck 
New England away in a corner, engulf all the land between New York and Chicago. 
Her busy, rich, and vast domain measures a quarter million square miles. { How 
can words paint its picture? Here cotton covers more acres than many another 
state holds. Here turkeys march to market in droves ten thousand strong. Here a 
single pecan orchard yields a half-million-dollar crop, a single cattle range boasts a 
million acres, a single farmer plants onions by the billion. And even a state uni- 
versity strikes oil. {j “I am listening to the footsteps of the coming millions,” said 
Robert E. Lee, on the Texas prairies eighty years ago. Today the millions have 
arrived. The plains are fenced and the trails are fading, and peaceful dairy cattle fat- 
ten where the restless longhorn roamed. Tcxas is our richest farm, our biggest oil well. 
Her helium gas keeps our dirigibles afloat. Her petroleum and sulphur and lignite, 
her potash and silver and carbon-black enrich the markets of the world. { Past 
Texas rolls the Rio Grande, dividing the Americas. Where once the Indian pitched 
his tepee, Dallas and Fort Worth, El Paso and San Antonio, Amarillo and Waco, 
and other cities rear their skyscrapers. Austin boasts America’s most impressive 
capitol, that building for which the Texans paid a casual three million acres. Houston 
dug a canal for fifty miles to bring, seagoing vessels to her inland port. Galveston 
and Port Arthur and other cities on the Gulf attract the commerce of the world. 
{ And the rich state of Texas is doubly rich in sons and daughters. From the days of 
Sam Houston, with his vision of freedom, of Mirabeau Lamar, with his vision of 
education, the men of Texas have been quick to make today’s dream tomorrow’s 
truth. {O. Henry turned his days in Texas into colorful short stories. Dorothy 
Scarborough, Chester Crowell and others give us fiction of the Southwest today. 
Texas was one of the first two states to name a woman governor. { You will never 
completely know America until you view the wonders of the Lone Star State. See 
the cowboys ride in Fort Worth’s rodeo. Visit Fort Sam Houston, our largest mili- 
tary encampment, Fort Bliss, our biggest cavalry post, Brooks and Kelly fields, 
where American aces won their wings. Travel by air, as the Texan does, to sense 
the breadth and the might of his state. Linger by sunny fields of Texas bluebonnets, 
hear the mocking birds whistle in the pecan groves, enjoy the color and charm of gay 
playgrounds. The state’s very name implies hospitality, and a warm-hearted wel- 
come awaits you. { Six flags has Texas known and served. To these emblems of 
her past, to Texas today, to the vigorous promise of her future, the flag of General 
Motors dips in salute. Hail, Texas! 
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INDING occasion for alarm in the 

possibility of diverting 40 per cent 

of the income of the United States 

during 1932, a resolution urging 

that every economy should be put 
into effect in governmental business was 
adopted by the directors of the Dallas 
Chamber of Commerce and forwarded to 
Texas Senators Morris Sheppard and 
Tom Connolly and Representative Hat- 
ton W. Sumners. 

The resolution endorses one passed re- 
cently by the directors of the Chamber 
of Commerce of the United States in 
which business men are appealed to to 
“abstain from critical objections” when 
suggested economies may not have their 
full approval, but to “manifest their 
willingness to aid Congress in this 
problem.” 

The Dallas Chamber resolution calls 
attention to the fact that with a declin- 
ing income and an increasing tax burden 
there is a possibility that 40 cents out 
of every dollar earned by American busi- 
ness men, professional men and workers 
of every type, will be turned over to the 


The Tax Menace 


Dallas Chamber Joins National 
Body in Vigorous Protest 


Government, Federal, state or local, for 
the support of governmental functions. 
Following is the resolution adopted by 
the Dallas Chamber of Commerce and 
the one adopted by the national body: 
“WHEREAS, it is the judgment of the 
Dallas Chamber of Commerce that the 
business and commerce of the nation 
cannot recover unless and until the 
budget of the Federal Government is 
balanced and that this cannot be accom- 
plished by ruinous taxation but only by 
reasonable and just taxation after every 
possible reduction in the activities and 
expenses of the Government have been 
made; and 
“WHEREAS, the number of citizens 
on the public payrolls and the extra- 
constitutional activities of governments 
have grown to a point where the cost in 
taxes is all out of proportion to the tax- 
paying ability of the people; and 
“WHEREAS, the income of the people 
of the United States has declined from 90 
billion dollars in 1929 to 52 billions in 
1931 and may drop to 30 billions in 1932, 
while total taxes assessed against the 


people (Federal, state and local) have in- 
creased from two billions in 1913 to more 
than 11 billions in 1931 and may exceed 
13 billions in 1932; and 

“WHEREAS, in other words, total 
taxes give promise of consuming 40 cents 
out of every dollar of national income 
in 1932 against 22 cents in 1931 and 644 
cents in 1913; and 

“WHEREAS, history shows that pau- 
perism and bankruptcy have come to 
every country which permits its tax bur- 
den to become out of proportion to the 
income of the people; and 

“WHEREAS, the credit of the United 
States is being injured by failure to bal- 
ance the budget through the cutting of 
expenses rather than increasing of taxes; 
and 

“WHEREAS, both foreign and do- 
mestic trade are languishing because of 
bewilderment wrought in the minds of 
the people by the tax burden; and 

“WHEREAS, government regulation 
of and competition with its citizens, is 
rapidly removing billions of dollars of 


(Continued on Page 26) 








TOTAL EXPENDITUREG....................... 
Less—Interest and Sinking Fund Payments 
WROD: os acs csnsdecerecaseceestes 
Less—Miscellaneous—Not included in Budg- 

ets of major departments............. 


BALANCE—which was expended by major depart- 
ments, commissions, etc., as follows: 
Department of Agriculture........... 
Agricultural Marketing Fund—net (Farm Board).... 
bye | 
Treasury Department ................... 
War Department ... ....................... 
Navy Department ......................... 
Co eS ae 
Department of Justice................... 
Department of Commerce............. 
Other independent offices and Commissions................ 
Legislative Establishment............. 
Department of Labor..................... 
Adjusted Service Certificate Fund 
Veterans’ Bureau (Veterans’ Administration 
| i re 
Interior Department....................... 
TOTAL OF MAJOR DEPARTMENTS, 
COMMISSIONS, ETC................. 


The following tabulation, prepared from the latest annual report of the Secretary or the Treasury, sets forth a 
comparison of governmental expenditures by main subdivisions for the fiscal years 1927 and 1982: 


(Figures to nearest hundred thousands) 1927 








Amount of Per cent 
1932 Increase Increase 
sasctessvarsdestentasnsbsesninesese $3,493,600,000 $4,482,200,000 $ 988,600,000 28% 
RO RS Ea naeoner 1,120,500,000 1,016,800,000 103,700,000* 9* 
Steg eae Sean eee 409,100,000 270,300,000 138,800,000* 34* 
$1,964,000,000 $3,195,100,000 $1,231,100,000 63% 














$ 156,300,000 


$ 333,500,000 


$ 177,200,000 113 





otter petsec 155,000,000 155,000,000 asses 
315 NS Pee een ie 27,300,000 195,000,000 167,700,000 614 
ee eee 151,600,000 312,900,000 161,300,000 106 
bi) tee hc Sa os 360,800,000 483,700,000 122,900,000 34 
GDR SO eer ee Pe 318,900,000 378,900,000 60,000,000 19 
Ua ee en een Oe 19,000,000 60,800,000 41,800,000 220 
Sic aN aA seal 24,800,000 53,800,000 29,000,000 117 
Ss ne Se 30,900,000 54,700,000 23,800,000 77 
35,400,000 57,600,000 22,200,000 63 
Fe Ad hd Pe eRe DE 19,700,000 32,400,000 12,700,000 64 
pea aptensenr Ata aiee 9,900,000 14,100,000 4,200,000 42 
eer ge ea 115,200,000 200,000,000 84,800,000 74 
be ene Se fen eee 391,500,000 784,400,000 392,900,000(A) 100 
at a PE as See 302,700,000 78,300,000 224,400,000(A)* 74* 
pena eS ee eee $1,964,000,000 $3,195,100,000 $1,231,100,000 63% 


(A)—Since the Bureau of Pensions was transferred from the Interior Department te the Veterans’ Bureau in 1931, in 
order to make a fair comparison with 1927 it is necessary to combine the expenditures of the Interior Department 
and the Veterans’ Bureau for each period, which results in an increase in expenditures in those two divisions of 
$168,500,000 for 1932 as compared with 1927. 


*Indicates decrease 
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Dallas Leads in Hardware 


Four Wholesale Firms Do $5,000,000 


ALLAS is a leading hardware 
distributing center of the great 
Southwest market—a _ recent 
United States Department of 
commerce study shows. Dallas 

wholesale hardware houses endeavor to 
serve a market nearly as large as Maine, 
New Hampshire, Vermont, Massachu- 
setts, Rhode Island, Connecticut and New 
York states combined. The population of 
the Dallas wholesale hardware trade area 
is about equal to the combined popula- 
tions of Idaho, Wyoming, Colorado, New 
Mexico, Arizona, Utah and Nevada. This 
importance of Dallas as a hardware dis- 
tributing center is strikingly indicated by 
a map of the Dallas hardware area which 
appears in the report, “Hardware Distri- 
bution in the Gulf Southwest,” which 
may now be obtained from local offices 
of the Department of Commerce, located 
in Chamber of Commerce buildings in 
Dallas, Houston, Galveston and El Paso. 


In the Dallas wholesale hardware area 
are 120 counties with population of 
roughly 3,110,000, who purchase over 
$1,060,000,000 of merchandise from 36,429 
retail stores. The hardware purchases of 
these 3,000,000 people alone approximate 
$14,000,000 a year. Four Dallas whole- 
salers reported combined hardware sales 
of better than $5,000,000 or better than 
35 per cent of the hardware purchases of 
these 3,000,000 people. In addition to 
this, 40 Dallas retail hardware stores re- 
ported selling better than $2,300,000 of 
hardware. It is evident that Dallas sup- 
plies a major part of the hardware needs 
of its trade territory. 


The growth of population in the Dallas 
trade area gives a faint idea as to the 
increasing need for the facilities of Dallas 
wholesale and retail merchants. In the 
last 10 years, population has increased 
over 750,000 or three-quarters of a mil- 
lion people in these 120 counties. A rough 
estimate indicates that during this 10- 
year period over 100,000 new family 
dwellings were built in the Dallas hard- 
ware trade area. In the western part of 
the area much new land was brought into 
intensive cultivation, requiring great 
quantities of farm implements, fencing 
and other farm equipment. The opening 
of many new oil fields in the Dallas area 
in the last decade has required enormous 
supplies of drilling and oil well equip- 
ment. Roughly, 10,000 miles of new 
roads, much of it hard-surfaced type, 
have been laid out within this area in 
the last 10 years. Almost 500,000 more 
automobiles are operated within the Dal- 
las area than 10 years ago—each 
requiring frequent repairs and accesso- 
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Business Annually 


ries. Approximately 30,000 brides each 
year assemble the utensils and household 
hardware from hardware merchants in 
the Dallas area, from which to set up 
housekeeping. The use of electric and 
gas appliances has greatly increased in 
both city and farm homes in the last 
10 years. Radios and telephones are 
both common equipment of thousands of 
homes. The supplying of the greater 
part of all these farm and city hardware 
needs in the Dallas territory has fallen 
upon Dallas wholesale and retail hard- 
ware merchants. 


Yet Dallas merchants have not been 
alone in servicing the Dallas trade area 
in the last 10 years. In no section of the 
Dallas trade area are there less than 10 
other wholesale centers such as Chicago, 
St. Louis, Louisville, Kansas City, Okla- 
homa City, Houston, Ft. Worth, Wichita 
Falls, Waco and Abilene, all soliciting 
hardware business. In two counties in 
the extreme western end of the Dallas 
trade area salesmen from 22 jobbing 
firms were found calling regularly on re- 
tail hardware merchants. In one of these 
counties only five retail hardware stores 
are reported. Thus, the competition for 
the hardware business of the Dallas area 
is extremely keen. 


The major competitive weapon of Dal- 
las merchants in controlling the business 
of the Dallas trade area is, of course, 
low price. Yet low prices are not good 
business unless they show a profit to the 
wholesaler or retailer offering them. The 
average hardware wholesaler in the 
Southwest operates on expenses of 16.1 
per cent of his sales. Yet two whole- 
salers in the area reported doing business 
on less than 10.0 per cent expense. Care- 
ful study of costs of doing business is 
the first essential in being able to offer 
hardware at low prices at a profit. 


The next competitive advantage is 
speedy delivery service. Especially in a 
period of falling prices and limited avail- 
ability of local bank loans have retail 
hardware merchants been buying “hand- 
to-mouth.” The nearest wholesaler has 
a decided advantage in rendering fast 
service on “hand-to-mouth” orders. Medi- 
um size wholesalers report making de- 
liveries within an average of 54 hours to 
the edge of their trade territories, as 
compared to 104 hours reported by the 
largest wholesalers. 


Superior salesmanship is a third com- 
petitive weapon. With the existence of 
every retail merchant in the Dallas trade 
area absolutely dependent on turning his 
retail stock quickly at low expense, no 
longer may wholesale traveling salesmen 


oversell or “load up” a retailer with too 
much stock and expect to retain that re- 
tailer as a customer. The wholesale 
salesman today must become a merchan- 
dising expert, able to judge how much a 
retailer should buy and able to suggest 
how the retailer may sell it. One by one 
hardware wholesalers in the Southwest 
are training their road salesmen inten- 
sively in sales and merchandising schools 
before putting them “on the road,” that 
they may know how to help the retailer 
with his merchandising problems, rather 
than simply sell hardware. 


Back of all this the wholesaler must 
have his own house in good order before 
he can intelligently help his customer be 
a better business man. One by one, 
hardware wholesalers in the Southwest 
are installing complete merchandise con- 
trol systems, keeping track of each and 
every one of the thousands of hardware 
items carried in the warehouse, watching 
it and pushing it along so that no item 
may ever remain long as dead stock. One 
by one hardware wholesalers are giving 
greater study to sales methods, determin- 
ing profitable size customer accounts, 
minimum size profitable orders, most ad- 
vantageous number of customers per 
salesman, and proper co-operation with 
the salesmen in handling customer ac- 
counts by mail and telephone. One by 
one hardware wholesalers in the South- 
west are revamping warehouse layouts 
and reorganizing the handling of custom- 
er orders, minimum size packages are 
being decided upon, crating and _ pack- 
aging methods are being studied, 
handling and delivery procedure re- 
vamped. By such means will Dallas 
wholesalers retain their importance in the 
Dallas market area. 


The Dallas retailer has problems of 
equal importance. One hundred forty- 
eight retail hardware stores, as well as 
84 wholesale hardware distributors were 
interviewed in gathering the figures and 
merchandising information which the U. 
S. Department of Commerce now makes 
available. The report is cram full of 
profit-making suggestions which it is be- 
lieved will prove valuable to all whole- 
sale and retail hardware merchants who 
may wish to refer to it. The report is 
available at 80 cents a copy from any 
Texas office of the Department of Com- 
merce, 602 Chamber of Commerce Build- 
ing, Dallas; Chamber of Commerce 
Building, Houston; Chamber of Com- 
merce Building, Galveston, and Chamber 
of Commerce Building, El Paso. Write 
for a copy of “Hardware Distribution m 
the Gulf Southwest.” 
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Route of the 31st Annual 


Good Will Tour 


SAN ANGELO « 


(Thurs. Night) 


EDNESDAY, May 11th, 
one hundred representa- 
tives of Dallas will leave 
the Union station at mid- 
night for the 31st Annual 

Good Will Tour. This year’s trip will in- 
clude half the mileage, half the cities at 
one-third of the expense. 


C. L. Norsworthy has been made hon- 
orary chairman. J. Durrell Padgitt, 
another veteran tripper, has been made 
general chairman. The following men 
have been named assistant general chair- 
men: Homer D. Puckett, Hugo W. 
Schoellkopf, C. G. Weakley, Julius 
Schepps, J. J. Kettle, Geo. D. Bowers, J. 
0. Spring. Other workers accepting re- 
sponsibilities are: W. Z. Hayes, S. W. 
Nichols, J. L. Freeman, F. Z. Williams, 
Waitman Martin, Horton W. Bransford, 
W. S. Henson, A. P. Johnston, A. F. Pil- 
let, D. Easley Waggoner, E. L. McQueen, 
Geo. A. Coffey, C. R. Bates, C. L. Stew- 
art, Geo. Plummer, Weaver Holland, Milt 
Cohn, N. Leslie Kelley, R. F. Duggan, 


Frank H. Kidd, Henry Willard and J. Ben 
Critz. 


The trippers have no fear of Friday, 
the 13th, for on this alleged superstitious 
day in May the delegation will spend 
half the day and all night at the 14th 
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Annual West Texas Chamber of Com- 
merce Convention at Sweetwater. Sweet- 
water and West Texas will be Dallas con- 
scious. 

West Texas has always been very 
friendly to Dallas; it is a very productive 
territory for the Dallas market. The 
contacts made with merchants and other 
citizens, the entertainment provided 
along the route, the excellent train equip- 
ment with all the accommodations of 
home, the chance to become better ac- 
quainted with your Dallas friends, is well 
worth three days of your time. 

Good will tours have been a wonderful 
factor in building Dallas. Dallas should 
continue its whole-hearted support of this 
activity. 

Up to April 21st, the following firms 
had signed for reservations: 

Arend-Dawson Co., Baker Hotel, Butler 
Brothers, Dallas Chamber of Commerce 
(2), The Dorsey Co., Ernst & Ernst, Fox- 
Coffey-Edge Co., Darling Dress Co., First 
National Bank in Dallas (2), Incandes- 
cent Lamp Department of the General 
Electric Co., Graham-Brown Shoe Co., 
Higginbotham-Bailey-Logan Co. (2), 
Higginbotham Millinery Co., Magnolia 
Petroleum Co., Padgitt Bros., Republic 
Insurance Co., Republic National Bank 


DALLAS 






(2), The Schoellkopf Co., Simms Oil Co., 
Southwestern Retailer, Texas Employers 
Insurance Association, Willard Hat Co. 


The wholesaling and manufacturing in- 
terests will be well represented on this 
trip, in addition to other lines of industry. 
The trip will cost $85, a real merchan- 
dising price. Look at the map and if you 
have not already signed up, call 2-5425. 


oe 


In my experience of advertising, I have 
seen few immediately successful cam- 
paigns. And these had to do with fads 
which were riding a crest of popularity 
even before they were advertised—like 
the game of Mah Jong. 


Most advertised products have a steady, 
sure growth. They offer a compensation 
for slow growth in that, once they win a 
market, they are more securely en- 
trenched than fad articles, that rise to a 
startling peak, and then gradually decline 
and die out. 


The fad success is a mushroom which 
has rapid growth and a quick death, 
while the slow and sure advertising suc- 
cess can be compared to the acorn that 
becomes a mighty oak.—Duane D. Jones. 
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e Important News of a Growing City e 


——— 











New Members 


The following new members have been 
added to the roster of the Dallas Cham- 
ber of Commerce: 

Economy Drug Store, 3430 Oak Lawn 
avenue. 

Retail Credit Company, 612 Burt Build- 
ing. 

R. E. Tallent, 1702 Republic Bank 
Building, real estate, insurance and loans. 

Thompson-Duke Company, 406-7 Re- 
public Bank Building. 

Asa W. Duff, 102 Gaston Building, 
sewing machines and equipment, and 
milliners’ equipment. 

Stodel Oil Company, Magnolia Build- 


Woodmen of the World, 411 S. Ervay. 

Dallas Cotton Exchange, Cotton Ex- 
change Building (budget subscriber). 

Southwestern Retailer, 401 S. Poydras, 
trade publication. 

Owen Investment Co., 2020 Republic 
Bank Building. 

M. Pen Dell Brown, 511 North Texas 
Building, oil. 

B. G. Powell, Athletic Club Building, 
advertising. 

Nogrady Engineering Co., 309 Thomas 
Building, mechanical engineering, pro- 
duction designer. 

Texas Manufacturing Co., 1101-3 
Young street, novelty marble machines. 
Dunton’s Cafeteria, 1505 Elm street. 

New York Central Lines, 1008 South- 
western Life Building. 














1931 
$166,527,152.37 
147,866,128.21 
156,580,354.47 
156,428,337.23 
150,859,964.72 
149,625,488.57 
142,160,231.66 
126,210,371.13 
149,416,604.30 
170,699,694.65 
144,720,223.84 
143,636,413.72 


$1,803,330,964.72 


January 
February 
March 
April 

May 

June 
July 
August 
September 
October - 
November 
December 


Total 


1931 


$ 551,238 
764,300 
546,255 
540,273 

1,327,520 
338,500 
225,630 
293,005 
368,377 

1,276,604 


January - 
February 

March - 
April . 
May - 
June - 
July - 
August - 
September 
October - 
November 825,608 
December 1,008,172 


Total - - + *$12,631,880 


WATCHING DALLAS 


Month by month, in this column, will be recorded the growth of Dallas 
as shown by the available statistical information. 


7-—— BANK CLEARINGS ——, 


$133,136,871.58 


7-BUILDING PERMITS—, 


7-—GAS METERS—, 7-— TELEPHONES —, 





7-———BANK DEBITS——, 


1932 1931 1932 
$195,534,000 $161,589,000 
168,140,000 139,356,000 
166,796,000 142,016,000 
162,304,000 
158,469,000 
157,345,000 
154,639,000 
136,404,000 
165,516,000 
197,691,000 
157,206,000 
181,133,000 


$1,838,381,000 


121,323,581.57 
121,754,144.89 


7—POSTAL RECEIPTS—, 


1932 1931 1932 


$ 278,879 $ 312,893.64 $ 272,884.60 
142,491 279,343.16 262,052.17 
247,882 311,220.20 267,195.47 

311,408.94 
282,304.87 
184,693.45 
270,320.07 
253,691.13 
286,253.83 
305,428.22 
278,945.49 
347,689,15 


$3,424,182.15 


Southern Transportation 
2817 Williams street. 

Petroleum Engineer Publishing (o,, 
409 Tower Petroleum Building. 

Continental National Life Insurance 
Co., 1819 Republic Bank Building. 

A. U. Puckitt, attorney, 6147 Pryan 
Parkway. 

S. P. Sadler, attorney, Republic Bank 
Building. 

Shaw Oil Co., 1703 First National 
Bank Building. 

J. H. Thomas, life insurance, 1009 
Burt Building. 

W. Lynn Cox Advertising, 1319 Ath- 
letic Club Building. 


an ad 


On the Van-Ami Trail 


Walter F. Bell, organizer of the Van- 
Ami Trail, the shortest route over the 
longest trail in Amcrica, has just re- 
turned from an extended trip covering 
4,166 miles cf the most scenic, colorful 
and historical part of the entire United 
States, from the extreme Pacific North- 
west to the Gulf Coast of the Southeast. 


Company, 


Conferring with J. Ben Critz, vice- 
president and manager of the Dallas 
Chamber of Commerce, Walter F. Bell, 
organizer of the Van-Ami Trail Associa- 
tion, outlined the plan of the Association, 
which expects to bring thousands of 
motorists through Dallas who heretofore 
have been diverted over other trails and 
highways which miss Dallas and other 
Texas towns. 


The Van-Ami Trail is a federation of 
Chambers of Commerce, civic bodies and 
community-building organizations from 
one end of the trail to the other, co- 
operating to encourage travel, better and 
wider roads, more safety in travel; also 
to co-operate with the highway commis- 
sioners to secure a 100 per cent paved 
trunk line highway diagonally across the 
country. The route is 80 per cent paved 
and oiled now, with considerable work 
going on. 

oe 


Homer Puckett Promoted 


Cs ae Oe: wh OD ti OE ie es te 


1931 1932 1931 1932 


70,168 70,984 73,914 72,696 
70,221 70,972 73,992 72,399 
70,491 70,914 74,270 72,093 
70,641 74,368 
70,711 74,149 
70,740 73,511 
70,752 73,131 
70,783 73,344 
70,821 73,861 
70,844 73,807 
70,871 73,671 
70,911 73,176 


Employees of the General Electric 
branch in Dallas held a testimonial lunch- 
eon April 1st for Homer Puckett, division 
manager for the Edison Lamp Depart 
ment, in tribute to his completion of 15 
years’ service with the organization. A 
handsome watch was presented Mr. 
Puckett as a token of esteem. Mr. Puck- 
ett has been promoted to the position of 
manager of the new Incandescent Lamp 
Department, with offices in the Mercal- 
tile Building. 


January - 
February - 
March - - 
April - - 
May - - 
June - - 
July - - 
August . 
September - 
October . 
November - 
December - 





*Includes Public Utility Construction. 
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New Accounting Firm 


Joseph Froggatt & Company, Inc., 74 
Trinity Place, New York, specialists in 


all branches of insurance accounting— 


consulting actuaries and auditors, opened 
offices at 505 Republic Bank Building, in 
charge of Charles A. Sloan, formerly 
manager at New Orleans. 


This organization celebrated its Nine- 
teenth Anniversary on March 17, 1932. 
Its headquarters are at 74 Trinity Place, 
New York City. They maintain branch 
offices at Boston, Newark, N. J.; Phila- 
delphia, Chicago, San Francisco and Los 
Angeles and now have located a branch 
at Dallas. They have been called upon 
for special examination work by many 
state departments and represented the 
Alien Property Custodian in connection 
with accounting work for all alien com- 
panies taken over by the United States 
Government during the war. 

The opening of a branch in Dallas is 
in furtherance of their policy of being 
accessible to insurance interests in all 
important insurance centers. Dallas is 
one of the centers of insurance and they 


want their services to be immediat-ly 
available to these important interests. 
ogee 


Lower Air Passenger Rates 


A scaling down of the fares of air 
travel over the entire system went into 
vogue on March Ist, coincident with sev- 
eral changes in schedules that will 
improve the service through making pos- 
sible a quicker trip to Mexico City via 
Dallas from all points east and north of 
the latter city. 

The reduction in fares amounts to ap- 
proximately eight and one-half per cent 
with the per air mile charge being re- 
duced from seven cents to approximately 
six. As American Airways, as well as 
all other air transportation systems, per- 
mits a 10 per cent reduction in fares for 
round-trip tickets, the reduced charges 
of air travel will approximate the costs 
of other high-class forms of transporta- 
tion. 

The reduction of March 1st will not 
affect transcontinental travel from New 
York to Los Angeles over American Air- 
ways, as this system, together with the 
two other great transcontinental lines, 
effected reductions in coast-to-coast rates 
at the first of the year. The March 1st 
cut will serve to equalize the fares to in- 
termediate points, although a new reduc- 
tion from here to both New York and 
the west coast is in effect. 

The reason for the reduction was two- 
fold, according to J. K. Lyles, general 
traffic manager of the southern division. 
In the first place American Airways in 
the last six months has effected numer- 
cus economies of operation that will have 
a direct bearing in fares, and second, in 
the present state of business, price is a 
dominant factor. We believe that the 
concession to the traveling public at this 
time will result in far greater patronage 
than under the former schedule.” 

The improvement in service to Mexico 
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Fast Work 


We understard that a large department 
store is makirg a serious survey of all 
its departments to see if it is losing any 
customers through some of the “leaks” 
mentioned in this column last month. 
That, we bclieve, is the highest compli- 
ment that could have been paid us. 


nad 


Keeping Them Sold 


A friend of ours ordered a mirror made 
by a large firm here. When he dropped 
in a few days later to get the mirror the 
clerk casually showed him a rejection 
slip attached to the work order used in 
the factory, explaining that the mirror 
finisher had formerly rejected the first 
piece of glass cut by the official cut- 
ter as not being absolutely perfect. A 
subtle, but thoroughly convincing dem- 
onstration of the care used in making 


fine mirrors. 
oe 


Fast Turnover in Coffee 


The proprietor of a quick-lunch counter 
explained why so many such places serve 
warm instead of hot coffee. “As soon as 
they see it is rot very hot they drink it 
hurriedly before it gets cold,” he said. 
“This makes room for the next customer. 
A hot cup of coffee will encourage con- 
versation and keep the stools occupied 
too long for the revenue they produce.” 


ove 


A Sure Sign 


Merle Thorp, editor of Nations Busi- 
ness, said recently his first indication 
that the depression had arrived in full 
force was when an automobile salesman 
called him on the phone and said, “You! 
wouldn’t like to buy a new car, would 
you?” Thorp answered automatically, 
“No, I wouldn’t.” 

oe 


Maybe Both 


A dimly lighted store proves either 
that the storekeeper is ignorant or wants 
to keep his customer that way. 


Looking for a Bargain 


We recently drove all over town look- 
ing in junk yards for a_ secondhand 
automobile crank. We finally found one 
we could have bought for 75 cents but it 
was slightly bent. After much arguing 
we finally decided to go to the dealer 
who sold us the car and buy a new one. 
It cost exactly 40 cents—plus gasoline 
consumed. 

oe 


Plenty of News 


John E. King spoke to the staff of the 
Chamber of Commerce on problems of 
the newspaper. He explained, for one 
thing, that a newspaper receives daily 10 
times as much news as it has space to 
fill. Which explains why lots of our pet 
items get left out. 

oe 


Don’t Rush ‘Em 


A short time ago we were browsing 
around in the famous old Buckhorn 
Saloon Curio «Store in San Antonio. We 
had been in the place a few moments 
when a clerk came up, handed us a 
pamphlet and said, courteously, “Here is 
the story of the Buckhorn Saloon. We 
don’t want to bother you so just look 
around all you want to and if you want 
us just call.” The result was a pleasant 
hour, and several purchases we would not 
have made if someone had been con- 
stantly at our elbows asking monoto- 
nously, “Wait on you please?” 


oe 


Service Counts 


We know a man in Dallas who never 
stops at a certain company’s filling sta- 
tions because three years ago he drove 
into one of them in a great hurry and the 
only attendant in sight continued a con- 
versation with a friend in a car parked 
on the other side of the pump, without 
even asking that he wait a moment. 
After a short wait the would-be buyer 
angrily started his motor, shot out of the 
station and across the street to a com- 
petitor’s stand where he was served 
quickly and sped on his way. 








City from all points north and east of 
Dallas will result from an air-rail co- 
ordination and a schedule change in the 
Dallas-San Antonio line by which the 
latter plane will leave Dallas at 6:40 
p. m., connecting with southbound Cleve- 
land and Atlanta ships, instead of de- 
parting in mid-afternoon, as formerly. 
From Dallas it is only nineteen hours to 


Mexico City, the plane arriving at San 
Antonio at 9:45 p. m., passengers taking 
the 10:15 p. m. Missouri Pacific train for 
Brownsville, with arrival at 7:45 a. m. 
the following day. The remainder of the 
trip will be made on the Pan-American 
air lines, with Brownsville departure at 
8:45 a. m. and arrival at Mexico City at 
1:45 p. m, 
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TEXAS FOREIGN TRADE 


IS GROWING 


The foreign trade of the United States 
in 1931 was as important or as great, 
relatively, as ever before. Our export 
and import trade held about the same 
proportion to domestic business as it has 
in our most prosperous years. 


And while the United States exports 
during 1931 shrunk 20 per cent, our Texas 
export shrinkage was only 7.9. This prob- 
ably means that our sales abroad are now 
proportionately larger than heretofore 
when compared to the volume of domestic 
business. 


When it is considered that 90 per cent 
of Texas cotton is exported and that 40 
per cent of our Texas population either 
live on cotton farms or derive their im- 
mediate living directly from handling this 
cotton, it is clear that foreign markets 
for cotton affect every phase of our eco- 
nomic existence. When, added to cotton, 
we learn that 25 per cent of our refined 
petroleum products are exported, that 
from 20 to 30 million bushels of wheat 
are shipped from a single Texas customs 
district almost any late year, and that a 
million and a half barrels of flour are 
shipped abroad from the same district 
during the same year, then it is that the 
conclusion is reached that about 50 per 
cent or more of our population has a 
direct stake in foreign trade. It is quite 
likely that Texas is more dependent than 
any other state in the Union on inter- 
national commerce. 


According to figures compiled by the 
Bureau of Foreign and Domestic Com- 
merce, the exports and imports to and 
from the customs districts of Texas have 


had a very wide spread among for- 
eign countries during the past 10 years, 
For instance, in 1920 the ports of Gal- 
veston-Houston shipped to only 37 
foreign markets while in 1930 this dis- 
trict exported to 69 countries. In like 
manner, San Antonio increased its for- 
eign markets from 1 to 24. This point 
is more clearly understood by noting the 
increases of some of the Texas customs 
districts given below: 


EXPORTS 
No. Countries 
Customs Districts to Which Exported 
1920 1930 
Galveston-Houston .............. 37 69 
Ey IE ee Te Oe 52 64 
San Anbvonlo: <.00..cc.2cc228 1 24 
IMPORTS 
No. Countries 
Customs Districts | From Which Rec’d 
1920 1930 
Galveston-Houston .............. 26 55 
SONNE i be Sk een ok 4 20 
SOT PAMIODNND  boooiis ccs 14 31 
El Paso .. os 14 21 





If these increases are considered slow 
for a period of 10 years, a person has 
only to remember that after all of the 
countries of the world had been trading 
with each other for 4,000 years, the en- 
tire international commerce amounted to 
only a billion and a half dollars and yet, 
during just any ordinary year, the South- 
ern States alone now do a foreign 
business far in excess of the total amount 
attained by the whole world after trying 
it out for 4,000 years. 
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Dallas in many ways. 





AN EDITORIAL 


The splendid and efficient work of the Citizens’ Relief 
committee of the Dallas Chamber of Commerce is an excel- 
lent example of the usefulness to the community of a 
well-organized and alert Chamber of Commerce in an emer- 
gency, as it was through this organization that the need was 
foreseen and plans made to meet it. 


Messrs. Denning, Thornton and the members of their 
committees have done one of the most thorough and effi- 
cient jobs ever done in Dallas and many of our citizens will 
probably never realize what this relief work has meant to 


If the situation had not been met promptly and intelli- 
gently the consequences might have been extremely serious. 
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1932 


PLAN NOW to spend your vacation in 
Old Mexico...... 


ONTERREY 


The romance of old Mexico lives anew in Monter- 
rey, located 146 miles south of Laredo, Texas, on 
one of the finest highways in America, or by train 
making connections at Laredo, Eagle Pass, and 
Brownsville. 


Monterrey ... the capital of Nuevo 
Leon, with a population of 150,000, 
aside from being the industrial 
capital of Northern Mexico com- 
bines the picturesque old world 
romance with every modern con- 





COME TO venience and year around ideal 
MONTERREY §& climate. 


Car or train— Bi : 
Two routes paved Plan now to visit Monterrey this 
throughout. year for a few days or an extended 

Less than 600 : 
wiles from Daline vacation. Ideal hotel accommoda- 
tions,—tourists apartments, caba- 


rets, cafes, curio shops and many 





interesting places to visit within a 
few minutes’ drive of the city. 


WRITE OR CALL FOR INFORMA- 
TION Miss Geneva Carr, Road Infor- 
mation Department, Dallas Chamber of 
Commerce, or direct to Monterrey 
Chamber of Commerce. 











SPEND YOUR VACATION IN 


MONTERREY, MEXICO. 
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Lighten the Tax Burden 


Taxpayers throughout the United States are 
today facing the problem of carrying the cost of 
government, which has increased beyond all reason- 
able demands, and they are being forced to pay this 
cost out of a very materially reduced income. 

Many individual things could be cited as having 
brought about this condition, but the principal cause 
is that we have asked the government to do too many 
things. Without question, there are departments, 
boards and bureaus—both state and national—which 
should never have been established, which could be 
abolished today without any loss of useful service to 
the taxpayer. We have adopted as a slogan, once we 
decide that a thing should be done, “Let the govern- 
ment do it,” forgetting apparently that the 
government is you and I; that the government has 
no money except as it takes it away from its citizens; 
and that to say, “Let the government do it” means 
“Let the taxpayer do it.” During recent years, there 
has been a tendency to look upon governmental of- 
ficials as though they were endowed with some super- 
natural power, able to do things which the average 
citizen could not do. We have departed from the 
fundamental principles upon which this government 
was founded, and have allowed government to enter 
into numerous activities which in fact do not repre- 
sent a proper function of government. In this 
connection it is interesting to observe the foresight 
of the early statesmen to whom we are indebted for 
the principles of government upon which this nation 
was founded. They foresaw very clearly that 
tragedy would come to the taxpayer if the govern- 
ment sought to perform functions which properly 
did not belong to government. 

As we look about us today and seek for the cause 
of many of the conditions which we face, we are 
able to find the answer more clearly in the message 
which President Andrew Jackson sent to Congress 
on December 6, 1830. President Jackson in this mes- 
sage was directing attention to the danger involved 
in the Federal Government beginning to expand its 
functions and to make appropriations for new and 
untried purposes. Advocates of these appropriations 
pointed out that the amounts were small; but in the 
president’s message to Congress, among other things, 
he made the following statement: 


“It is no answer to the opposition to say that 
appropriations requested are small; it is evident 
that unless an entire stop be put to them, it will 
soon be impossible to prevent their accumula- 
tion until they are spread over the whole 
country and made to embrace many of the 
private and appropriate concerns of individuals. 
* * * The practice of mingling the concerns of 
government with those of individuals is incon- 
sistent with the object of its institution, and 
highly impolitic. The successful operation of 
the Federal Government can be preserved only 
by confining it to the few and simple, but yet 
important, objects for which it was designed.” 
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But we can even go further back than this: turn 
back the pages of history in the United States for 
131 years and read from the first annual message of 
Thomas Jefferson to Congress in 1801. In this mes- 
sage you will find the following statement: 


“Agriculture, manufacturing, commerce and 
navigation, the four pillars of prosperity, are 
most thriving when left to independent enter- 
prise and initiative.” 


As we search today for means of controlling gov- 
ernment expenditures and controlling the tax burden, 
it is well for us again to go back to the pages of 
history in order that we may get a conception of 
how clearly present-day conditions were foreseen 
by those statesmen whose ideas many people are in- 
clined today to think of as out-of-date. As we talk 
of the need of budgeting public expense and of cen- 
tralizing the auditing of public accounts and reducing 
expense to the lowest possible level, we should 
realize that this is not any new doctrine, but is the 
application of the fundamental principles of govern- 
ment as pointed out clearly in the message of 
President Thomas Jefferson to Congress in which he 
made the following statement: 


“The attention of Congress is invited to a 
consideration of the general tendency to multi- 
ply office and to increase expenses to the 
ultimate term of burden which the citizen can 
bear. It behooves us, therefore, to avail our- 
selves of every occasion to take off this 
surcharge of government in order that it may 
never be seen here that after leaving to the 
citizen the smallest portion of his earnings on 
which he can subsist, government shall itself 
consume the whole residue of what it was in- 
stituted to guard. In our care of public 
expenditures entrusted to our direction it would 
be prudent to multiply barriers against their 
dissipation by appropriating specific sums to 
every specific purpose susceptible of definition; 
by disallowing all appropriations for money 
varying from the appropriation in object or 
transcending it in amount; by reducing the 
undefined field of contingencies and thereby cir- 
cumscribing discretionary powers over money, 
and by bringing back to a single department all 
accountabilities for money, where the examina- 
tions may be prompt, efficacious and uniform.” 


Search where you will, and you will not find a 
better prescription to solve our present-day ills than 
that contained in the above quoted excerpt from Jef- 
ferson’s message to Congress, written 130 years ago. 
It must be evident, therefore, if we are to bring 
relief to the taxpayers, it must be done by returning 
to private business and industry those things which 
it should do and returning to the individual citizen 
the responsibility which he must perform as a citi- 
zen; and we must cease to demand that the 
government do everything for us, regardless of 
whether it is or is not a proper function of govern- 
ment to perform that service. 
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|| “ELECTRICONOMY” 


....the Use of MORE Electricity to Reduce Your Costs! 


VvVvVrTVvVvVvVvVvVvY 


Attention 
Dallas Electricans, 
Electrical Contractors, 
Architects and 
Builders 


Whenever you contribute to the 
repairing, remodeling or new 
building of a Dallas structure 
of any kind for any purpose, 
bear in mind that the engineer- 
ing service of the Dallas Power 
& Light Company furnishes 
gratis every type of expert spe- 
cialized consulting assistance 
that you may wish—as a supple- 
ment to your own thinking— 
from a clearing house of all 
electrical problems and _ their 
varied solutions. Capitalize on 
this. It is not for sale to any- 
one. Yet it can prove a valu- 
able adjunct to your own vital 
service, 


Telephone 2-9321 


4 4 Ay fe fy hey hn rhe 


No: in many a year have the factors that affect cost of manufacture 

and distribution been checked and weighed as carefully as in 1932. 
Under the pressure of extreme necessity every step from the handling 
of raw materials to the delivery of finished goods into the hands of the 
consumer is being challenged. And only those methods that contribute 
in some definite way to speed, accuracy, the elimination of waste and the 
achieving of true economy survive. 


The long recognized economy of fullest possible application of electric 
power now becomes doubly desirable. Its almost universal ability to 
do some vital part of every job better, in less time, with less labor and 
at least cost is no longer a matter of academic discussion but a matter 
of vital immediate importance—in many an instance the difference be- 
tween profit and loss in the operation of a business. 


This characteristic that is so generally true of electric service and so true 
only of this most versatile of modern services becomes a science under 
the skilled analysis and application of the modern production man, 
merchandising man and advertising man working with his competent 
electrician. Together they use electricity wherever and whenever pos- 
sible, to the utmost extent to achieve utmost benefit. This is “Electricon- 
omy” —the Use of MORE Electricity to Reduce Costs. 


There is scarcely a plant, a store or an office where a survey of present 
layout, equipment and processes does not reveal some form of efficiency 
with resultant economy to be gained through wider application of elec- 
tricity. In many instances the net savings is important; in all the saving 
is definite and computable. You may eliminate an occupational hazard; 
reduce an insurance premium; improve a product; cut your power cost; 
banish waste; or merely end eye strain—-but you will benefit through 
“Electriconomy.” 


Whether you operate a hot-dog stand or a great factory, investigate the 
possibilities of “Electriconomy.” Let a competent electrical man look 
over your location. His suggestions may make a world of difference to 
you in fighting the battle of 1932. 


Attention.... Merchants and Manufacturers 


Your power company offers you free the services of specialists competent to 
assist you in any problem concerning the INDUSTRIAL, COMMERCIAL and 
RESIDENTIAL application of electric service. Let them help you capitalize 
upon the opportunity presented by this ELECTRICAL YEAR, 1932. 
Phone 2-9321. 


Dallas Power & Light Company 
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Let’s Picnic 


It’s open season for picnics and out- 


door socials. 


Where can your club, class, fraternity, 
or circle meet with convenience, privacy 
and the appeal of a delightful environ- 
ment? 


Oak Cliff has the answer—that is, 
provided you make your request plenty 
of time in advance. For you must know 
that the Weiss-Hord cottage, adjoining 
Marsalis Park, is much in demand. In 
its way, the Weiss-Hord cottage is possi- 
bly the most unusual institution in the 
great City of Dallas. It seems almost to 
have been planned by nature for picnic 
purposes and has been preserved and 
made available through the generosity 
of two civic benefactors, Mr. and Mrs. 
Martin Weiss. 


The Hord home, with its great sloping 
lawn and marvelous trees, is an out- 
standing historical landmark west of the 
Trinity. The old log house, which was 
the first home built in Oak Cliff, still re- 
mains intact as a visual reminder of 
those early days when that section of the 
city was the pioneer settlement of Hord 
Ridge. And not only has the old cabin 
been rehabilitated in harmony with its 
rugged architecture into a commodious 
camp house with modern facilities for en- 
tertainment, but the grounds have been 
further beautified and equipped for recre- 
ation through the beneficence of Mr. and 
Mrs. Weiss. The whole grounds are en- 
closed in a high, woven-wire fence, and 
the policy is followed of providing the 
facilities to groups and organizations ex- 
clusively for a given date. It is very 
much like a public park in that this 
institution is dedicated to the free use of 
the public but is distinct in that it must 
be cngagcd formally through a secretary 
who is in Mr. Weiss’ office, for the con- 
venience of those enjoying it on a given 
occasion. 


As an indication of the surprising 
number of groups who use the Hord cot- 
tage, the records show that for the past 
two years 293 organizations have held 
picnics there in addition to picnics ar- 
ranged by individuals. Even during the 
winter months the cottage is engaged on 
an average of at least three days per 
week and during the summer practically 
every day is filled on the calendar. 


Several years ago when it became ap- 
parent that this beautiful historical site 
would either be lost or preserved for 
public enjoyment, Oak Cliff leaders 
sought to interest the park board in its 
purchase and when they failed, Mr. and 
Mrs. Weiss purchased and improved the 
property and dedicated it under their own 
plans to the public of Dallas with the 
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Oak Cliff News 


assurance that its use might be perpetu- 
ated. A list in the engagement book 
reads almost like a roster of Dallas 
churches and organizations. 


+ 


Fellowship Smoker 


Do you know your business neighbor? 
In line with its slogan of “Oak Cliff—A 
Friendly Section of the Great City of 
Dallas,” the Oak Cliff-Dallas Commercial 
Association holds each quarter a fellow- 
ship smoker featuring a prominent 
speaker, a varied program of entertain- 
ment and refreshments, and with the 
particular purpose of extending personal 
acquaintanceship. These affairs have 
been largely attended. 


oe 


The King Who Was Loved 


Croesus, the rich king, was captured 
by Cyrus, king of Persia, and one day, 
after seeing the liberality of Cyrus, said: 

“Surely if you give away like this you 
must become very poor; whereas, if you 
keep your wealth (be conservative) you 
would soon have great riches.” “How 
much do you suppose I should have 
now,” asked Cyrus, “if, during all my 
reign, I had kept everything and given 
nothing?” Croesus named an immense 
sum. “Well,” said Cyrus, “I will send 
around to my friends and subjects, and 
tell them that I need money to run my 
kingdom, and you shall see the result.” 
After the messengers of Cyrus had been 
round, the king took Croesus to see the 
gifts the people had sent. Croesus was 
amazed, for there stood a great heap of 
gold, of far greater value than the sum 
he had named as being what Cyrus might 
have saved had he been a miser. “If I 
had hoarded and guarded my wealth,” 
said Cyrus, “I should be envied and 
hated by my people, whereas, I am loved 
and trusted by my people and can, in a 
moment, have more gold than ever I 
could have saved in many years, should 
I continue to retain their confidence, but 
they will not countenance extravagance.” 


oe 


Oak Cliff Is Co-operative 


Sympathetic co-operation with all con- 
structive movements which affect Dallas 
as a whole. avoidance of any semblance 
of participation in personal or partisan 
politics, strict adherence to those sec- 
tional projects which are vital to Oak 
Cliff’s growth as its province of activities, 
and friendly and constructive relations 
with such city-wide institutions as the 
Dallas Chamber of Commerce, have been 
outlined as the policy and scope of 
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activities for the Oak Cliff-Dallas Com- 
mercial Association by its president, D, 
B. Blaine. 


“In our civic and community endea vors, 
we want our fellow citizens to know that 
there is nothing of unwholesome commu- 
nity selfishness,” explained Mr. Blaine. 
“Our feeling is that the growth of Oak 
Cliff adds to the greatness of Dallas and 
our enterprise and initiative are attuned 
to this belief.” 


Smarter Merchandising 


As a part of its program of developing 
more modern and efficient merchandising 
methods among suburban retailers, the 
Retail Division of the Oak Cliff-Dallas 
Commercial Association will sponsor a 
Merchants’ Institute, April 4th, 5th and 
6th. 


The institute program will be directed 
by Henry W. Stanley of the Trade Ex- 
tension Division of the Dallas Chamber 
of Commerce. 


Plans for the merchandising series in 
Oak Cliff are being made by George 
Spurgin, vice-president, and C. C. Cam- 
eron, retail chairman of the suburban 
chamber. 

oe 


City Planning Engineers, in laying out 
traffic ways for the future growth of 
Dallas, have by no means overlooked Oak 
Cliff, which is separated from downtown 
Dallas by the Trinity river. This handi- 
cap has been removed by providing traf- 
fic viaducts sufficient to meet the needs 
of a growing city for many years to 
come. 


The greatest reclamation project ever 
undertaken by any inland city in the 
world has made possible for Oak Cliff a 
larger number of through-traffic streets 
than any other section of Dallas. The 
County of Dallas, the City of Dallas, 
public utilities, railroads, property own- 
ers and private interests pooled their 
money and energies to control and re- 
move the menace of flood waters from 
the Trinity river. 


Millions of dollars were spent. Eighteen 
million cubic yards of dirt were moved 
and 25 miles of embankment, 154 feet at 
the base and 30 feet in height were 
thrown up. The river itself was moved 
bodily over two and one-half miles. New 
channels totaling 15 miles were con- 
structed. 

Sn ane 


Men are valuable just in proportion as 
they are willing to work in harmony with 
other men. When a person loses his 
ability to co-operate with others, he has 
joined the Down-and-Out Club.—Elbert 
Hubbard. 
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A Ten-Dollar Check 


By H. G. HOFFMAN, President, 
Chamber of Commerce of Mount Sterling and 
Montgomery Counties, Kentucky 


The latter part of February, as presi- 
dent of our local Chamber of Commerce 
(“The Only One-Man Chamber of Com- 
merce in the World”), I had a wire from 
Mr. Frank Knox, chairman of the Recon- 
struction Finance Corporation, Chicago, 
asking that I accept the local chairman- 
ship of an organization for the sale of 
a new issue of Government Certificates 
for the purpose of getting out hoarded 
money. 

To this request I replied that our 
banks were not disturbed by this situa- 
tion—there was no hoarded money here; 
that ihe sale of such would only aggra- 
vate the trouble which this plan aimed 
to:prevent and quiet—only tend to lower 
our bank deposits and, for that reason, 
we wanted to “let well enough alone.” 

Since. that time, though, I have given 
quite a bit of thought to this trouble of 
which he had wired. I have concluded 
that it is not so much hoarded money in 
the thousands and the millions but in the 
smaller money—$5, $10 and $20 bills— 
which, in the aggregate, runs into im- 
portant money, as it were. 

With that thought—the thought that 
people had money—but were ’fraid to 
turn it loose—in mind, a few days ago I 
had prepared a check on my local bank 
of only $10.00—the check about three and 
a half feet long and about eighteen 
inches tall—a facsimile of the bank’s reg- 
ular check. I took this to one of our local 
merchants and asked that it be credited 
to my account—according to the terms 
stated on the back of the check. These 
were: 


“It is understood and agreed that 

by the accepting of this check I 
will, at once, (within 15 minutes) 
either spend the sum called for or 
else pay some other on an account 
I may owe; explaining, as it passes 
on, the purpose: ‘The everlastin’ 
teamwork of ever’ bloomin’ soul’; 
that ’twould, with only a few dollars, 
start us again on the road to pros- 
perity—spendin’ and debt payin’.” 

And did they take to it? I started this 
check about 9 o’clock one morning and at 
6 o’clock that night there were 41 en- 
dorsements—$410 spent and paid on ac- 
counts, which otherwise would not have 
been. The check was only “a medium of 
exchange”—just the same as currency. 
It was only for the purpose of showing 
what could be done if people would only 
not be afraid to start. A $10 bill would 
do the same work—if only started. Nat- 
urally, such an accomplishment created 
quite a little bit of interest, excitement 
and enthusiasm; so much so that officers 
from all four of the banks here came to 
my office and congratulated me. 

Now, such recognition as that made 
me feel that, perhaps, I had stumbled 
upon an idea that put me in a class with 
that man, who, they say, “invented” 

(Continued on Page 23) 
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insert feature, by which the arrangement of one or all drawers can be 
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ALLAS is now the home of the 
oil and gas industry’s leading 


engineering magazine—The Pe-'° 


troleum Engineer, a monthly 

publication, published by The 
Petroleum Engineer Publishing Com- 
pany. This concern moved its entire 
personnel, including advertising, editorial 
and circulation departments from Tulsa 
on April 3rd, and has located on the 
fourth floor of the Tower Petroleum 
Building. 


This addition to the business organi- 
zations operating from Dallas is an 
important step toward making the city 
an oil center of greater prominence. 
Each issue of The Petroleum Engineer, 
commencing with the April book, will 
carry a Dallas date line on the front 
cover, and since the circulation of this 
magazine covers every oil-producing 
country of the globe, the name of Dallas 
will monthly be carried to all points of 
the earth. 


The April issue, in which is made the 
announcement of the company having 
moved its headquarters, carries an air- 


“Petroleum Engineer’ Moves 


to Oil Capital 


plane view of Dallas on the front cover. 
In addition other valuable publicity is 
given the city in the rotogravure section, 
where several pages are devoted to 
downtown views. 


This magazine, a comparatively new 
one, has had a meteoric rise to its present 
high standing among industrial publica- 
tions. The first issue of the book was 
published in Tulsa, Okla., October, 
1929, at which time a world’s record was 
probably established when more than 100 
pages of advertising were carried in this 
issue. 


One of the chief factors contributing 
to the rapid advancement of the maga- 
zine has been the timeliness of its 
founding. Shortly before the year of the 
magazine’s establishment, 1929, the pe- 
troleum industry’s operating men had 
gained recognition for their ability to 
institute more efficient operating meth- 
ods and to select the type of equipment 
best suited to those methods. 


The decade prior to the founding of 
The Petroleum Engineer had also wit- 
nessed the steadily growing importance 
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of the oil and gas companies’ operating 
personnel. Despite the fact, however, 
that these self-same operating men used, 
recommended and requisitioned practical- 
ly all oil field equipment, none of the 
publications, at that time, carried any 
appreciable number of method-type arti- 
cles, other than, the technical papers vead 
at the various engineering conventions. 


It was this apparent shortcoming that 
decided the founders of The Petroleum 
Engineer to provide the industry’s oper- 
ating men, from officials to field 
foremen, with a publication edited ex- 
clusively for them and _ regularly 
presenting up-to-date facts pertaining to 
methods of producing, refining and 
transporting petroleum and its products. 


Originally, The Petroleum Engineer 
was distributed on the free, controlled 
plan of circulation. Although the method 
proved highly effective, it was decided in 
March, 1931, to place the magazine on a 
paid circulation basis. In July of that 
same year the paid circulation of the 
magazine was sufficient to permit it to 
be granted second-class mail privileges by 
the U. S. Post Office Department. This 
at least approaches a world’s record for 
speed in gathering paid industrial maga- 
zine circulation, and is especially praise- 
worthy in consideration of the fact that 
it was made during a period of business 
depression when industrial publications 
in general were losing rather than gain- 
ing circulation. 


In January, 1932, the publication was 
accepted by a nationally-recognized cir- 
culation auditing bureau for membership. 
The requirements of the Audit Bureau of 
Circulations is that an average of 70 per 
cent of the circulation must be in the 
paid class over a period of six months. 
At the present time, The Petroleum 
Engineer’s circulation list is nearing the 
100 per cent paid classification. 


The magazine, of standard size, is con- 
ceded to be the best-printed and made-up 
book catering to the oil industry. All 
articles and advertisements are set off 
to best advantage on a high-grade coated 
paper, and the physical presentation of 
the reading matter leaves little to be 
desired. 


The personnel of the organization is as 
follows: C. Morris, president and general 
manager; J. L. Dwyer, vice-president and 
editor; T. J. Crowley, vice-president; W. 
T. Bryan, secretary-ireasurer; W. L. 
Love, advertising manager; K. C. Sclater, 
oil and gas production editor; F. R. 
Staley, refining and natural gasoline 
editor; J. H. Dameron, oil and gas tramns- 
portation editor; Warren L. Baker, 
associate editor, and C. R. Barrett, circu- 
lation manager. 
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Monterrey Is Calling 


Since the completion of the Laredo- 
Monterrey highway some 18 months ago 
Monterrey has enjoyed a continuous in- 
crease in tourist traffic. 

Although the tourist trade established 
an unusually high mark during 1931 it is 
anticipated that the 1932 figures will 
shatter all records. 

Monterrey, the capital of Nuevo Leon, 
has always suggested romance to the 
American traveller, particularly the trav- 
eller in quest of something different. 
The qaintness of its customs suggests the 
charm of the Old World but with it is 
combined every modern convenience. 

Some facts of particular interest reveal 
that Monterrey has a population of 150,- 
000, with 400 factories and manufactur- 
ing concerns, including the world’s 
largest silver-producing unit and the 
largest brewery in America. The alti- 
tude of 1624 feet gives an even and mild 
climate with an average of 75 degrees in 
summer and 61 degrees in winter. Splen- 
did hotels, tourist apartments, cafes, 
cabarets and curio shops are of particular 
interest to American visitors. 

Ideally situated in a beautiful valley 
entirely surrounded by stately mountains, 
from which it derived its name, Mon- 
terrey, “The King of the Mountains,” 
offers the visitor many attractions. It is 
a city of picturesque contrasts, retaining 
its Old World romance, yet offering every 
modern convenience. Its all-year-round 
climate is superb. 

Having an altitude of 1624 feet the 
nights are cool and pleasant, the days are 
warm and sunshiny—with an average 
temperature of 75 degrees F. in summer 
and 61 degrees F. in winter. Average 
annual rainfall is approximately 25 
inches. 

Accommodations for the tourists in 
Monterrey are excellent; hotel and cafe 
service splendid and economical. Its 
scenery is varied and interesting and 
above all the citizens of Monterrey wel- 
come you with true Southern hospitality 
and understanding. 

For 24-hour visits to Mexican border 
towns, no tourist cards nor car permits 
are required. 
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A Ten-Dollar Check 


(Continued from Page 21) 


six per cent interest. The more I 
thought of it the more I felt that it 
should be passed on and it occurred to me 
that, perhaps, this Reconstruction Fi- 
nance Corporation would be the proper 
parties to whom it should be submitted. 

I have, therefore, sent the original 
check, with the original endorsements, to 
Mr. Frank Knox, their chairman, with a 
full and complete explanation of the sys- 
tem, as it were. 


aa ad 


A good deal of room at the top is made 
by gentlemen who have gone to sleep 
there and fallen off.—Henry Taylor. 
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INTERNATIONAL HARVESTER COMPANY OF AMERICA 
(INCORPORATED ) 
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THE PRESENT MARKET OFFERS 
ATTRACTIVE OPPORTUNITIES IN WELL SELECTED 


New York Listed Stocks 


We suggest Diversified Purchases of such stocks as: 












































Aircraft Railroad 









Automobile Natural Gas 
Steel & Iron Refrigeration 
= Farm Products Food Products 
= Public Utilities Tobacco Products 


Chemicals (Indust) 
Mining & Smelting 
Household Products 
Oil Producing & Ref. 


Motion Pictures 
Electr. Equipment 
Telephone & Telegr. 
Radio & Phonograph 
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TAKE ADVANTAGE OF OUR 
Convenient Purchase Plan 
Pay Only Small Amount Down 


TWO YEARS TIME TO PAY BALANCE 
Control five times the stock the same money would buy outright 
with five times the income and profit possibilities 
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Northern Texas 


DALLAS 
Suite 1530 
Allen Bldg. 
Phone: 7-8148 


Southern Texas 


HOUSTON 
Suite 412 
Esperson Bldg. 
Preston 6277 































Executive Offices—Kansas City, Missouri—W altower Building 





Please send me booklet describing your Convenient Purchase Plan, also 






reports on the following stocks: 
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this year . 


JOHN NEELEY BRYAN 
FIRST SETTLER 


“First in Dallas’ Series ... No.1 






*THIRTY-TWO started off with a Bang 
in our plant. No time out for grumbling 
. ». We are too busy turning 
out good work for customers who rec- 


ognize the value of good printing. 
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Padgett Printing Company 


2019-21 BRYAN STREET DIAL 7-5191 
DALLAS 
“Where Good Printing Is the Habit” 


A unique campaign of adver- 
tising is being carried on by the 
Padgett Printing Company in 
the form of weekly distribution 
of historical blotters. 


These blotters carry cartoon 
illustrations showing “Firsts in 
Dallas,” starting with the ar- 
rival of John Neeley Bryan. 


The blotters have _ created 
much interest among the “old- 
timers” and the newcomers. 
They show in an_ interesting 
manner the incidents in the life 
of the city, in many lines of 
endeavor. 


Drawn by a Dallas artist of 
considerable reputation the 
scenes are of semi-humorous 
treatment and serve to impress 
on the minds of the reader very 
definitely the events that have 
made Dallas great. 


The Padgett Printing Com- 
pany is sending two blotters 
each Monday to its friends. One 
is for utilitarian purposes, the 
other for permanent file. 


C. R. Padgett, president of 
the firm, planned the campaign 
and says that he is getting quite 
a “kick” out of the idea. 


Through the courtesy of the 
company the cartoons will be re- 
produced in strip form in this 
magazine each month. 
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Dallas’ Own Seminary 


A “Made in Dallas” product whose 
value can be adequately reckoned only in 
terms of moral and spiritual coinage on 
the basis of the present needs and the 
eternal worth of the human soul issues 
from the halls of two red-roofed, white 
brick buildings beautifully situated on 
Swiss avenue between St. Joseph and 
Apple streets. These buildings house a 
standard theological seminary, bearing 
the English name Evangelical Theologi- 
cal College, and its products are men— 
men prepared to preach the Evangel of 
the saving power of Jesus Christ, men 
set apart to the task of lifting and di- 
recting the lives of their fellows, men 
firm in their stand for civic righteousness 
and community betterment. 

The school was organized in 1924 to 
meet the demand for a seminary offering 
intensive courses in the English Bible in 
addition to the courses to be obtained 
in standard seminaries. Dr. Lewis S. 
Chafer, Dr. William M. Anderson, Jr., 
Dr. W. Irving Carrol and Rev. Rollin T. 
Chafer, with other widely-known Bible 
teachers and scholars of America and 
abroad, formulated the organization and 
chose Dallas for the location. 


The English Bible courses, the avowed 
need of the modern seminary, are con- 
ducted by Bible expositors of inter- 
national repute in seriatim courses of 
one month each. But the emphasis upon 
a thorough training in the Bible is not 
maintained at the expense of the other 
standard seminary courses. The Greek 
department, for example, headed by Dr. 
Henry Thiessen, offers one of the most 
comprehensive seminary Greek courses 
in America. Other members of the resi- 
dent faculty whose academic training and 
spiritual vision contribute to the strength 
of the faculty are: Lewis S. Chafer, Wick 
Broomall, James T. Spangler, W. Irving 
Carroll, Fred H. Leach, Rollin T. Chafer, 
Lewis G. Randal and Morris H. Roach. 

The officers of the administration are: 
L. S. Chafer, president; W. M. Anderson, 
Jr., vice-president; R. T. Chafer, regis- 
trar; I. T. Moore, treasurer; C. F. 
Lincoln, business manager; J. R. Beall, 
M. D., medical adviser, and Mrs. C. L. 
York, matron. 

When the doors of the seminary opened 
in the fall of 1924, there were 12 students 
enrolled, and now the eighth annual ses- 
sion is coming to a close with an 
enrollment of 82 students, representing 
an annual increase of about 10 men. 

The seminary, being denominationally 
unrelated, draws its students from all 
the major denominations. They represent 
44 American colleges and universities, 
and come from 23 states of the union and 
8 foreign countries, Australia, England, 
Canada, Scotland, Holland, Germany, 
Bulgaria and the Philippine Islands. 

This cosmopolitan group has a world- 
wide vision of service, but they are not 
waiting for their matriculation before 
beginning to serve. Some are filling pul- 
pits of local and nearby churches, still 
more are teaching Sunday school classes, 
others conduct street meetings and jail 





Anchors Away! 


I’m headed for b 3; sheets all 
set with ideas, laid out so you can 
understand them, with rough 
sketches and definite plans for ac- 
tion to help visualize their applica- 
tion to sales problems. 


| Will Drop Anchor! 


Anywhere, anytime, if you will let 
me know where you are, and what 
you wish your selling messages to 
achieve. I will gladly show the im- 
portance of good illustrations in 
printed selling that works. 





HUGH CARGO 


1816 Allen Building 
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Tourist Camps 


Camp Horn Tourist APARTMENTS, Fed- 
eral Highway No. 81, Phone 2-384), 
(D. B. Spiller, Mgr.) Austin, Texas. 


PerririeD Forest Lopces, North City 
Limits, Highway No. 2, Tel. 9871, 
Austin, Texas. 

Cafes 

“Ex Fenix” Care, 108 S. Santa Rosa Ave., 
San Antonio, Texas. 

Maverick Care, 621-23 Congress At- 
enue, Tel. 7688, Austin, Texas. 


RiversipE Care, (Lonnie Wilson, Proprie- 
tor), 102 E. Houston St., San Anotmio, 
Texas. 

Hotels 

La Firre Hore, 535 S. St. Mary’s Sty 


San Antonio, Texas. 
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services. One of the unique pieces of 
work being carried on by the men is 
that of conducting Bible classes in the 
Dallas fire stations. The firemen on Sun- 
day duty are unable to attend church 
services and so greatly appreciate having 
some message from the Bible brought to 
them. 

While in Dallas these students want to 
serve their God by serving their com- 


munity. 
ove 


Northwest Highway 
Opened 


On May 19 the long-discussed, much- 
heralded Dallas-Northwest highway will 
be opened officially to the travelling pub- 
lic with appropriate ceremonies at Grape- 
vine. 

Some ten years and hundreds of thou- 
sands of dollars have been spent in the 
promotion and completion of this direct 
route from Dallas to the Northwest and 
the 48-mile strip of paving is now com- 
pleted. 

The official ceremonies will include ad- 
dresses by the governor, members of the 
Highway Commission of Texas, members 
of the Dallas Chamber of Commerce 
highway committee, representatives from 
Grapevine, Roanoke and Rhome. Ar- 
rangements have been made to care for 
some 15,000 visitors and a street dance 
is being arranged for the evening. 

D. E. Box of Grapevine, one of the 
pioneers who worked for the building of 
the highway, has been elected president 
of the Dallas-Northwest Highway Asso- 
ciation, a new organization formed for 
publicizing the highway, and will preside 
at the opening celebration. 

This new highway was conceived by 
J. W. Slaughter at the time he was a 
county commissioner, and was built 
through the co-operation of the Dallas 
Chamber’s committee, citizens of the 
towns along its route, of city and county 
officials and members of the Highway 
Commission. 

+ 


May Conventions 


May 1 to Aug 31—Aviation Reserve Officers 
Training School, Hensley Field. 


May 6 -Southwestern Sales Managers’ Confer- 
ence. 

May 6- 7—Texas Federatior. of Music Clubs. 

May 7 -Broadway of America Motor Caravan. 

May 10-11—Texas Association of Mutual Insurance 
Officials. 

May 10-11—Texas Retail Dry Goods Association. 

ay 14 —Northeast Texas Press Association. 
May 14 —Texas Beach and Pool Association. 


May 17-20 -Texas State Dental Society 

May 17-20-—Clinic Dallas County Dental Society. 

May 21-22—Southwestern Pistol and Small Bore 
Rifle Tournament. 

ow 23-26—Scottish Rite Reunion. 


ay 27 —Shrine Ceremonial. 
May -Texas and Oklahoma Compress and 
Warehouse Association. 
May —S. M. U. Alumni Reunion. 
ay —Texas Chapter, Daughters of American 
uM Colonists. 
_ —Texas Automotive Dealers Association. 


‘Texas Cotton Co-operative Association. 


eo 
Two of a Kind 


j Father (to youngster, just put in bed): 
Now, what are you crying for?” 

Son: “I wanna drink.” 

Father: “So do I; go to sleep.” 
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TRY THIS 
COMBINATION 


7-1259 


ON YOUR TELEPHONE 





for Printing that Pleases 
in Price and “Punch 


QUALITY PRINTING WITHOUT 
THE PREMIUM YOU ORDINARILY 
PAY FOR ATTRACTIVE WORK 


L, shouldn’t cost you a cent more to get a 
printing job in modern attractive type than in out-of- 
date type. And it doesn’t cost you a cent more here. 
You'll be pleased with the work we turn out— its 
modern appearance, snap and punch. And you’ll be 
equally pleased with the price—we charge no pre- 


mium for attractive production. 


To be doubly 


pleased with your printed matter, dial this combina- 


tion—7-1259. 


Everything 


a Press Can Print 


We Specialize in 
Small Job Production 


We are organized for the small jobs—(yet 


Blotters, Office Forms, 
Envelope Stuffers, Cireu- 
lars, Folders, Letterheads, 
Four-Page Illustrated Let- to you. 
ters, Publications, Broad- 
sides, Catalogs, Booklets, 
Car Cards. 


are equipped to satisfactorily handle the big 
ones) the speed, economy and attractiveness 
they require to be 100 per cent satisfactory 
We offer a service that gives you 
what you want at what you should pay. 


LET US ESTIMATE YOUR WORK 


The Ginner & Miller Publishing Co. 


RicuHarp HaucutTon, President 


DEPARTMENT OF PRINTING 


W. G. Oxiver, Secretary-Treasurer 


Dallas, Texas 
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| BUY IN 
BUY HERE.....SAVE MONEY 


Office Furniture, Equipment, 
Supplies and Stationery 


ASKEW 
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DALLAS 


1713 ELM ST. 
PHONE 7-819] 




















THE HOvusE 
OF COMPLETE 
PRINTING 
SERVICE 


The character of your business 
is reflected by 


Texas Publication House. Ine. 


McKINNEY AT FAIRMOUNT 


Your Printing 


Printing has stepped out of its old charac- 
ter of so much paper and ink and has be- 
come a very definite and tangible advertis- 
ing medium. 

If you are selecting salesmen you do not 
hire the one you can get for the smallest 
salary. Why, then, should you buy your 
Printed Salesmanship at the lowest price 
you can get from “bidders”? 


Printed Pieces reflect the character of the 
house using them and it is truly remark- 
able how sales have increased because of a 
simple little improvement in design or 
color scheme. 


Our experience and knowledge of printing 
methods can help you make your printing 
reflect the true character of your business. 


PHONE 7-1174 
DALLAS, TEXAS 
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A Complete Banking, Trust and 
Investment Service 


The 
Republic National Bank 
and Trust Co. 


Dallas, Texas 


ypwwuwwwwwewe. 
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SCHOOLAR, BIRD & 
COMPANY 


C. H. Schoolar, C. P. A., President 
George H. Bird, Sec’y & Treas. 


Established in the Southwest 


Twenty-five Years 


AUDITS - - - SYSTEMS 
TAX SERVICE 
Santa Fe Building Dallas, Texas 
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The Tax Menace 


(Continued from Page 9) 


wealth-producing property from private 
cwnership which now pays taxes to goy- 
ernment ownership that is exempt from 
taxes yet requires an increase of taxes 
on remaining property for its mainte- 
rance; and 


“WHEREAS, from time immemorial, 
governments have failed because authori- 
ties have abused government credit by 
overborrowing and because they have 
refused to reduce government activities 
and taxes; and 

“WHEREAS, the disease of overtaxa- 
tion, competition with and overregulation 
of the businesses of its citizens, is an 
indissoluble factor which is preventing 
the return of normal spending by the 
people and the return of prosperity. Now ; 
therefore be it 

“RESOLVED, that we endorse the res- 
olution passed by the board of directors 
of the Chamber of Commerce at its meet- 
ing in Washirgton, D. C., March 25, 
1932, and 

“BE IT FURTHER RESOLVED, that 
a copy of these resolutions hereby 
adopted be sent to the Texas members of 
the United States Senate and the Honor- 
able Hatton W. Sumners, our represen- 
tative in Congress, and to the president 
cf the Chamber of Commerce of the 
United States. 

“Unanimously adopted, April 15, 1932. 
“DALLAS CHAMBER OF COMMERCE 

“By: Arthur L. Kramer 
“Attest: C. J. Crampton, ' 
Executive Secretary.” 































Teena cy wore 





“Resolutions Passed by the Board of [f 

Directors of the Chamber of Com- 

merce of the United States at its 
Meeting in Washington, D. C. 
March 25, 1932: 

“Balancing the national budget 
through proper measures of economy and 
taxation is the first essential for im- 





provement in the country’s economic § bit 
position. It will strengthen credit, public | pu 
and private. It will give opportunity for gr 
that confidence which will permit busi- spl 
ness to go forward. It will prepare the ; 
way for increased employment. For the the 
public welfare there can be no _alter- tior 
native for a balanced budget. pla 

“Every economy should be put into bits 
effect. Drastic cuts in government seei 
expenditures can and must be made. Such exte 


reductions depend upon the readiness of 
everyone to forego special interest in 
appropriations. Supporting Congress In 
reducing total expenditures means sup- 
porting Congress in reducing particular 
expenditures. 

“To balance the budget, under present 
conditions requires not orly the strictest 
economy in expenditures, but additional 
taxes, carefully framed. In levying such 
taxes, great care and fairness should pre- 
vail so as not to dry up important sources 
of income and discourage business enter 
prise on which employment depends. 

“We appeal to the public spirit of 
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Congress to review very carefully meth- 
ods and rates, but to aim unswervingly 
to the essential objective of a balanced 
budget. : 

“We appeal to business men every- 
where to abstain from critical objections, 
to manifest their willingness to aid Con- 
gress in this problem. This emergency 
calls for placing the national welfare 
above all other considerations so that 
the credit of our Government shall not 
be placed in jeopardy, and we appeal to 
all other organizations to join with us in 
this patriotic movement.” 


oe 


Greeter Publisher 





J. P. SMITH 


The Dallas Greeter celebrated its third 
birthday last month, and J. P. Smith, its 
publisher, has been receiving warm con- 
gratulations from his friends for the 
splendid growth of the publication. 


The Greeter is designed specifically for 
the Dallas visitor, giving him informa- 
tion about the city, its entertainment 
places, its shops, its history and other 
bits of news that add to the pleasure of 
seeing Dallas in its best light. It is used 
extensively by the information bureau of 
the Chamber to attract visitors to the 
city. 

Mr. Smith is publisher of similar pub- 
lications at Fort Worth and San Antonio, 
but makes his headquarters in Dallas, 
with offices in the Chamber of Commerce 
building. 

oe 


The only road, the sure road, to un- 
questioned credit and a sound financial 
condition is the exact and punctual ful- 
filment of every pecuniary obligation, 
public and private, according to its letter 
and spirit—Rutherford Birchard Hayes. 
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“With all my 
worldly goods 


I thee endow” 


v 


This phrase will not solve your wife’s finan- 


cial welfare when you are no longer here. 


The law interprets the words differently. 


You can distribute your property as you 


wish only when you make a Will. 


A conference with your attorney will show 
what form of Will best suits your needs. 
Then to be sure that its terms will be carried 


out according to your own wishes, name this 


bank Executor and Trustee. 


Long experience with many estates peculiarly 


fits us for such duties. 


Trust Department 


v 


First National Bank 


in Dallas 
Capital, Surplus, Profits $14,000,000 
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Good Times or Bad ~ 


Intelligently planned, prepared and 
directed advertising is the most 
powerful sales and profit producing 
force known to modern business. 


RNETT 


Olah 
verlistnge 


919 Santa Fe Building 
Phone 2-8168 

















OAK CLIFF BANK 
& TRUST CO. 


106 W. Jefferson 


a a ae 


Affiliated with the 


REPUBLIC NATIONAL BANK 
& TRUST COMPANY 
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CANNON BALL TOWEL 
SUPPLY COMPANY 
2009 Orange Street 


Dallas, Texas 


Everything Furnished in the 
Towel Supply Line 


SERVICE UNEXCELLED 
Phone 2-2736 

















Frep L. Lake & Co., Inc. 
Rubber Stamps 


—= " 
. wr liss 
- FOP ixeas~ ° 


OALLAS TEX 





—STENCILS 

—SEALS 

—METAL 
CHECKS 


1015 Elm St. 
DALLAS 
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Junior Chamber News 














Clean Up 


During the last half of April the 
Junior Chamber joined the national Clean 
Up and Paint Campaign and put its man- 
power to work taking the trash from the 
yards and vacant lots of Dallas and sell- 
ing home owners on the idea of painting 
up weather-scarred garages and houses. 
Irving Pierce, R. D. Rice and Frank 
Parker were chosen to plan and carry 
out the work. The local R. O. T. C. and 
Boy Scouts willingly gave their time to 
do detail work planned by the committee. 
The local press gave much space to this 
project in order to keep the clean-up and 
paint-up idea before the public. 


Saturday, April 9th, a street parade 
was held reminding Dallas citizens, by 
new automobiles, large signs, band music 
and fire apparatus, that it was time for 
spring cleaning and spring painting. Mr. 
Jim Landers, a Junior Chamber member 
and manager of the Old Mill Theater, 
gave a “tin can” matinee at his theater. 
To gain admittance, each child had to de- 
posit an old tin can at the box office. 
Needless to say a heaping truck load of 
cans were carried away. This year the 
organization has tried to teach people 
that it is fun to clean up and paint up. 


an ad 


Texas Glee Club 


The Junior Chamber, although made up 
almost entirely of young men em- 
ployees, have tried to do all they can to 
cope with the Dallas unemployment situ- 
ation. In order to get funds for the 
Citizens’ Relief committee the organiza- 
tion sponsored a concert given by the 
Texas University glee club, Thursday 
night, April 21. This club has been play- 
ing to audiences paying $2.00 a seat. 
However, this superb entertainment was 
brought to Dallasites at 50 cents a seat. 
Actual figures on the concert are not 
available, as we go to press. 


ope 


Visit Little Theater 


Too often tired business men neglect 
the make-believe side of their life for 
too much every-day practicality. A lit- 
tle golf or a fishing trip once in a while 
takes their minds off dollars and cents 
but that is still in the realm of reality. 
Why not try the theater? 


What can a man do that will take him 
out of his own little world and put him 
in ancther, like the theater? Where can 
a man meet so many new characters and 
learn them so well as in the theater? 
The theater has a definite place in our 
civilization and should not be overlooked 
by the aforementioned tired business man. 


During the middle of April the Junior 
Chamber, representing the T. B. M. and 
the Little Theater of Dallas, representing 
the theater, realizing that they needed 
each other, joined hands in a gala per- 
formance of the Little Theater April 
play, “Once in a Lifetime.” Only Junior 
Chamber members and their friends were 
invited and every ticket was disposed of 
by noon on the day of the performance, 


It should be remembered that the Little 
Theater is a civic enterprise and is open 
to any man or woman in Dallas. It has 
brought fame and publicity to the city 
and brings to theater goers a type of 
entertainment they could not get other- 
wise. 

- 


Industrial Tours 


The first spring industrial tour of the 
Junior Chamber is being planned to be 
held the last of April at the Guiberson 
Corporation plant. The young men of 
Dallas are anxious to learn more about 
the Guiberson Diesel motor and are glad 
of this opportunity to visit the plant 
where it is made. 


It is the intention of the Industrial 
Tours committee to have such a trip each 
month. 


oye 


Honor City Council 


On March 23rd, luncheon clubs and 
civic organizations were called together 
by the Junior Chamber, for a joint lunch- 
eon in honor of our city manager and the 
city council. Judge Holland, past mayor 
of Dallas, was the principal speaker and 
numerated the improvements in the new 
form of government adopted by the 
council. Mr. John Edy, city manager, 
spoke from the point of view of the City 
Hall and explained what he and the coun- 
cil are trying to do. After the meeting 
was over several hundred citizens were 
better acquainted with the actual work- 
ings of the city manager form of 
government and better qualified to dis- 
cuss and analyze its actions. 


It is right that the young men of the 
city should take the lead in familiarizing 
the people of Dallas with the problems 
facing the men at the City Hall, as they 
are the ones who will benefit or suffer 
from the actions of the men now in of- 
fice. Too little interest is taken in actual 
constructive study of the problems of 
government thus making it difficult for 
citizens to grasp just what is going 0. 
The young men of the Junior Chamber 
realize the importance of political educa- 
tion and intend to take direct steps to 
ward creating a better understanding 
between business and government. 
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BUYERS’ INDEX 


Accountants 





Barrow, Wade, Guthrie & Co. 
(Established 1883) 
ACCOUNTANTS AND AUDITORS 


Offices in the principal cities of the 
United States, Canada and Europe 
DALLAS, TEXAS HOUSTON, TEXAS 


711 Santa Fe Bldg. 1421 Esperson Bldg. 
Telephone 7-6259 








Tel. Capital 6515 
Awnings 





Best-Known 
Known as the Best 


Largest and Oldest Awning 
Company in Dallas 


Dallas Tent & Awning Co. 


7-2119 





3401 Commerce 








Blue Prints 





Ix. JORDON 


em 
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Blue Prints 





2-8084 


















2-8084 - 
Coy re 
Se) Mera 


SY SOUTHWESTERN “@ 
BLUE PRINT mr 


107 Construction Industries Bldg. 








Bookbinders 





Call Us to Bind Your National Geographic 
and Other Valuable Magazines 


American Beauty 
Cover Co. 

Y 1900-8 Orange Phone 7-5179 
COVER MAKERS — EDITION BINDERS 








Collections 





ZUBER & ZUBER 


Wholesale Collections 
408 SANTA FE BLDG. 
Established 1918 
C. B. Zuper F. M. Zuper 





Engravers 





Mason Engraving Co. 
DALLAS 
STEEL AND COPPER _... 
PLATE ENGRAVERS <=“* 
AND EMBOSSERS “"™ 
TO THE TRADE ONLY 





Janitors’ Supplies 








Janitors 
Supplies 


Everything for Cleaning 


H. B. MEYER & SON 
525-527 N. Akard St. 7-2844 
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Fou Vacancies in Dallas 


Despite wide-scale “doubling up” of 
families in the nation as a result of the 
depression, there is very little vacancy at 
the present time in residential buildings. 
This fact is brought out in the 18th semi- 
annual survey of the real estate market, 
just completed by the National Associa- 
tion of Real Estate Boards. The survey 
is based on confidential reports from 318 
or our principal cities. The report shows 
that 84% of the cities have a normal sup- 
ply or shortage of houses while only 16% 
show an oversupply. 


In several cities reporting, it was re- 
vealed that 6.2% of all single houses are 
now housing two or more families. My 
opinion is that this situation holds in Dal- 
las, too, and that when the wheels of 
industry and commerce get back into 
anything near their normal stride we 
shall be facing a small shortage which 
will cause a normal resumption of build- 
ing. This is why the different agencies, 
such as architects, contractors, mortgage 
loan people, realtors, are concerning 
themselves with a plan for the building 
of better homes in Dallas. All these 
agencies that have to do with the build- 
ing of homes are exceedingly anxious 
that in the future homes be constructed 
that will outlive the mortgage. You will 
find very few homes that were properly 
constructed and properly financed that 
have been foreclosed upon. 


With these thoughts in mind these va- 
rious agencies have been working for the 
past several months on a plan that will 
bring about these desired results. We 
have had several meetings pertaining to 
this matter, and we have investigated 
various plans used by other cities, prin- 
cipally St. Louis and Oklahoma City. 


This plan in a “couple a nutshells,” as 
Andrew H. Brown so ably put it, is to 
work toward the end of certified homes 
of minimum specifications. I mean by 
this, that we plan to lay down certain 
specifications that will be divided into 
three classes, such as “A,” “B” and “C.” 
“A” class will include homes built of the 
best materials and workmanship plus our 
specifications for this classification. “B” 
class shall cover homes of the average 
type following, but not fully complying 
with our specifications. All homes con- 
taining questionable construction, either 
in material or workmanship, will be rated 
as class “C.” 


Thus when a man desires to build a 
home and it is necessary to borrow a part 
of the money, the loan man will ask to 
see his plans. If his plans measure up to 
class “A” specifications he will be givena 
larger loan. If they are class “B” a 
smaller loan, and so on. 


Of course, if these specifications are to 
be lived up to it will be necessary to 
maintain an inspection bureau. Seven 
inspections are contemplated in the con- 
struction of each home with a full report 
of each inspection to be made a perma- 
nent record to go with the house. This 
bureau will have to have the full confi- 
dence of the public, its motives must be 
above reproach. For these reasons we 
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Insurance 





No Argument! 
“‘—a good agency to do business 
with”’ 
“and a good man to buy honey 
‘rom 


John R. Hancock & Co. 
205-6 Mercantile Bldg. 
Phone 2-4543 Dallas, Texas 
Member Chamber of Commerce 
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HARRY BENNETT 


COMMERCIAL PHOTOGRAPHER 
(Successor to RayMonp Stupio) 
2108 McKinney Ave. Phone 7-4906 


We photograph anything anytime 





Photographers 


FRANK ROGERS 


Photographs For All Purposes 
712 ELM STREET 
Phones 2-8026, 2-8027 








Photostats 


PHOTOSTAT PRINTS 


Facsimile Copies at Original Size, Enlarged or Re- 
duced of any Written or Printed Document, Legal 
and Commercial Papers, Letters, Drawings, Maps, etc. 


JNO. J. JOHNSON 
1912 N. St. Paul St. Phone 2-8067 








Printers 





STEVENSON PRINTING Co. 
Member Dallas Open Shop Assn. 


First Class Printing 

Steel Die Embossing 

Copper Plate Engraving 
PHONE 17-4436 


2012 Bryan St. Dallas 





Typewriters 





JOHN SCHWARZ 
Phone 2-5702 
Dallas 
Typewriter 
& Supply Co. 


Standard and Portable 
Typewriters 
1519 Commerce St. 








Typewriters 





-——, 


S. L. EWING 
COMPANY 
TYPEWRITERS 


1606 Commerce 
2-3026 Dallas 
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Quick Reference Index 
to Our Advertisers 





American Beauty Cover wena 
Askew Company............... aris 
Atlas Metal Works... 
Barrow, Wade, Guthrie & Co.. 
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Bennett Printing Company 








ALPHABETICAL INDEX 


Lindsley, J. W., & Co. 
Lone Star Cement Co.... 
McElreath, Sam Ross..... 
Mason Engraving Co.. 
Merchants Printing Co. 
Meyer, H. B., & Son. 
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been working with us from the start. 


‘You can readily see how a perfected 
plan of this kind will at once affect the 
buying public. One will then know where 
to go to purchase a home that wil! out- 
live the “old” mortgage no matter how 
long it runs. 


Then you will see intelligent people 
buying homes again. 


ope 


Chamber Asgriculture 
Department Active 


More than 600 men in our territory 
have made application for loans in the 
past two years. We have no way of 
knowing the exact number who have 
called at the office, and who were found 
to be absolutely ineligible from the first 
conversation with them. There is no end 
to the letters of inquiry in the files, and 
there have been at least 300 applications 
for loans from parties outside the terri- 
tory in which the department operates. 
These have come from Red River coun- 
ty, Cook county, Fannin, Lamar, Van 
Zandt, Range, Grayson and many other 
counties where people feel that their fa- 
cilities are suited to this type of work. 

About two-thirds of the applicants 
received inspection visits from a repre- 
sentative of this office. Due to the 
prolonged rainy season and the reduction 
on the force, we have been unable to make 
an inspection for every application. 
However, in those cases, we have written 
or called by telephone, and treated the 
applicant with every possible courtesy 
until we are able to reach him. 

The office quite frequently receives 
applications from large operators, whose 
application sheet shows them, obviously, 
to be bankable loans, and in these cases 
we do not hesitate to advise them that 
they are not entitled to a share of our 
limited resources, as this is an educa- 
tional feature and it is believed that 
more good is done by helping the small 
farmer, who has been raising nothing but 
cotton, than by lending money to the big 
man who has the facilities, and knows 
the value of feeding live stock. 


The department has placed about 6,000 
head of cattle and some 10,000 head of 
sheep, rather evenly distributed through- 
out our territory from Sanger, in Denton 
county, Abbott in Hill county, and from 
the town of Kaufman, in Kaufman coun- 
ty, to Arlington, in Tarrant county. 


While we have never had as much as 
$100,000 out at one time, our loans act 
something like a revolving fund, and we 
have loaned from $100,000 to $150,000 to 
farmers in the territory, furnishing 
something like 16,000 head of live stock 
to them. In every instance but one the 
notes have been paid, or satisfactory ar- 
rangements made for an extension, and 
in that one case only the interest for 4 
few months was lost at maturity. 

This money was supplied by the three 
large banks in the City of Dallas, to 
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have been considering the Better Busj- 
ness Bureau for this job, and they have 
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gether with the Hillcrest State Bank and 
the Oak Cliff Bank and Trust Company 
and also the Lancaster and Duncanville 
banks, both in Dallas county. These two, 
and also banks in Denton and Ellis coun- 
ties, have contributed their help, making 
it possible for some of our patrons to 
have several months longer on their feed- 
ing projects than they could have had, 
had we carried the loans the entire time, 
since we are limited to a period of six 
months on our papers. In these cases the 
notes were carried for possibly three 
months by the local banks, and this taken 
over by the department, which entitled 
the client to another six months’ period. 


The Dallas Junior Chamber of Com- 
merce has also done its share in this 
work by providing the opportunity for 
some 15 or 20 boys to feed live stock. 


ove 


Cotton 


At around 6% cents for May and 6.40 
cents a pound for July, the market con- 
tinues to exhibit sufficient resistance to 
lower levels as to bring about a certain 
amount of caution amongst those inclined 
to drive it down further. 


The low price on the present crop for 
spots was October 5th at 5% cents, and 
the high price for spots since then was 
seven cents on March 17th. 


The weekly weather summary reported 
planting well advanced in South Georgia 
and progressing rapidly in Western Gulf 
States. 


Three private acreage estimates last 
week indicated a reduction of six to nine 
per cent from the area harvested in 1931. 
A reduction of 10 per cent would bring 
the acreage to about 36,500,000 compared 
with 40,495,000 acres harvested last fall, 
and 40,954,000 planted a year ago. 


Secretary Hester, of the New Orleans 
Cotton Exchange, placed sales of ferti- 
lizer in the eight months ended March 
31st at 1,048,000 tons against 2,223,000 
and 3,253,000 for the corresponding pe- 
riod last year and the year before. 


In the goods market, we are again 
forced to state a condition of extreme 
dullness prevails. With the raw staple 
considerably higher than the low point 
touched on October 5th, sheetings and 
print cloths are now selling for substan- 
tially less than they did in October, but 
even these prevailing low prices do not 
seem to attract buyers. 


General business conditions apparently 
have an atrophying influence upon buying 
initiative. 

It is reported mills will hold a meeting 
Shortly to consider further curtailment. 
A shutdown of all mills for at least four 
weeks between now and July 1st is being 


recommended, and in all probability will 
be adopted. 


This should help the cloth market.— 
Chase Bagologg. 














don’t forget your telephone 


If you plan to move, let us know when and where 
as soon as you can... preferably ten days in ad- 
vance. A telephone in your new home will make 
the moving job easier. 


There will be supplies to order... errands to run 
. . . little repairs to be made. Here are some of 
the people you'll probably want to call: 











If you'll give us sufficient notice, we'll try to have 
your telephone connected on or before the day 
you move. 


And here’s a suggestion . . . before the rush of 
moving begins, take time to plan for telephone 
service that will fit changed conditions. Perhaps 
you will need an extension telephone in bedroom 
or kitchen. . . an individual line...an extra direc- 
tory listing... or other improvements in the kind 
of telephone service you are now using. 


It’s a good idea to plan such changes in advance. 
We'll be glad to help you. Just call the business office. 


SOUTHWESTERN BELL TELEPHONE 
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THIS MESSAGE WAS SUGGESTED BY A CUSTOMER'S REPLY TO THE QUESTION—‘'WHY DO YOU PATRONIZE THE DORSEY COMPANY?” 


- 





Fam a pen point to a massive steel safe! 


Here your every office need can be supplied. 
If the convenience of one comprehensive 
source of supply for the numberless items 
required for daily use in your office appeals 
to you, we cordially invite you to consider 


our facilities for serving you completely and 





satisfactorily .... as well as economically. 





In our store you will find generous stocks 


¥ 


sonishtthar vo and ample varieties of all those essentials re- 


is more than likely 
in our ledgers .. for 
in the 48 years The 


hs ee in buns quired in the modern business office of today. 
it has been permitte 
to serve practically 


Rae ena “THE BUSINESS MAN'S 
: DEPARTMENT STORE” 


in the Dallas market. 


THE DORSEY COMPANY 


MANUFACTURING STATIONERS 7 PRINTERS 7 LITHOGRAPHERS 7 OFFICE OUTFITTERS 
COMMERCE...» TO JACKSON... «AT POTFOERS 
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